MucrenTBosHaBcTBO

..............................................................................................................................................................

VIIK 658
DOI https://doi.org/10.24919/2308-4863/41-3-3

Anna OCA/JYA,

orcid.org/0000-0001-5153-8028

cmapuiutl 8UK1A0ay Kagpeopu pUCyHKa ma HCugonucy

Kuiscokoeo HayionanvHo20 yHigepcumenmy mexHonio2it ma OusaiHy
(Kuis, Yxpaina) knutd@knutd.edu.ua

TOBAPHUM 3HAK Y PEKJIAMI TA ®IPMOBOMY CTHJII

Y ecmammi oxpecneni ocrnosni nioxoou 0o poni moeapHoz2o 3HAKy 6 pexiami ma gipmogomy cmuni. Y nyonikayii
BUKOPUCTNAHT MAK] MemoOu O0CHIOHNCEHHA. KOMNAPAMUHULL (npu 3iCMasieHti PisHUX poeti Mo8apHO20 3HAKY), MUNno-
J02TUHULL MA ONUCOBULL MEMOOU AHATIZY PO MOBAPHO20 3HAKY Y PeKaaMi ma (ipMosomy cmui, Y3azaivHeHus (011 nio-
6COCHHS NPOMINCHUX T 3AKIOUHUX NIOCYMKIE QOCTIONCEHHS, (OPMYIIO8AHHS BUCHOBKIB), KOMNIEKCHUL NIOXI0 (00360116
nionopsioKysamu yci eneMenmu 3Micmy ma gopmu nponoHo8anol cmammi memi i 3a80anHsM 00cioxcenns). Tosap-
HULL 3HAK POMIWYEMbCS HA emUKemKax, YNaKyeanHi mosapy,; GUGICKAX, Y PeKIaMHO-IHpopmMayitinux mamepianiax, Ha
DPEKAAMHUX KOHCMPYKYIAX (Y 308HIWHIN peKaami); y pekiamuil ingpopmayii 6 sacobax macoeoi inghopmayii: y opyrosa-
nux 3MI, 36ykosi moeaphi 3Haku 6 padio- i menenepedayax. ToeapHuil 3HAK BUKOPUCMOBYEMbCA 8 OPopmeHHT ogicis,
MOP20BENbHUX NAGLIBUOHIE, BUCMABOUHUX NIOW, OOKYMEHMAayil, cyéeHIipHili npodykyii mowo. Bupasicarouucw y hopmi
Nne6Ho20 NPOOYKNY, MOBAPHULL 3HAK Modce Oymu 00'emHum i Habysamu Gopmu npooyKmy, Hanpukiao Gopmu nisiuKiL,
KOHOUMEPCbKO20 8upody, YnakyeanHs mowo. QipMosutl Cmuib MAae po3easioamucs y imyusHAHUX KOMRANISAX K pe3)ilb-
mam be3nepepsHoi pobomu HAO CMBOPEHHAM 61ACHO20 YHIKATbHO20 IMIONCY YCMAHO8U W0 MICHO NO8'S3aHA 3 11020 CaMO-
idenmudgbixayiero, AKy Jeauie 86Cb020 3HAUMU Yepe3 YIIKoM KOHKpemHi gizyanvui oopasu. Came momy pipuosuti cmuio
MOdHce BUCIYNAmu 8 poili pO3NI3HABANLHO20 3HAKA, WO I0eHMUPDIKYE AK OKpemy YCMAHO08Y, MAK i 8CI0 Mepedicy 8 YiIOM).
Oyinenutl 00c8i0 YCHIWH020 BUKOPUCTANHS AULOeHMUKU Y KOPROpamueHomy cekmopi Ykpainu. 3’sacosano, ujo oOHuM i3
NPUKAAOI8 YCNIWHOT pO3POOKU 1l BUKOPUCHAHHS MOBAPHUX 3HAKIE Y KOPROPAMUSHOMY cekmopi Ykpainu ¢ meopyicms
KpeamusHozo acenmcemea «Saatchi&Saatchi Ukrainey. Ilepcnexmueni nanpsivku pexiamu «Saatchi&Saatchiy: peaniza-
yis KpeamusHux Konyenyiu 6 digital, media nianyeanns it mediabaine, SMM, PR, CRM i xonmenm mapkemuHe, HamueHa
pekaama, performance-yapkemune. Ilpu yvomy AKicHy i 00CKOHALY 34 OU3AUHOM PEKIAMHY NPOOYKYIlO, V M.4. MOBAPHI
3Haku, 8 Inmepuemi ghopmyroms i konkypenmu «Saatchi&Saatchi Ukraine» na imuusHAHOMY peKIAMHOMY PUHKY.

Knrouosi cnoea: mosapuuii 3uax, 102omun, pekiamd, pekiamua OinbHicmb, QipMosUll CMulb, MApKemuHe.
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TRADEMARK IN ADVERTISING AND BRANDING

The article outlines the main approaches to the role of the trademark in advertising and corporate style. The publication
used such research methods: comparative (when comparing different roles of the trademark), typological and descriptive
methods for analyzing the role of the trademark in advertising and corporate style, generalization (to summarize the
intermediate and final results of the study, drawing conclusions), an integrated approach (made it possible to subordinate
all elements of the content and form of the proposed article to the purpose and objectives of the study). The trademark is
placed on labels, packaging of goods, signs, in advertising and information materials, on advertising structures (in external
advertising), in advertising information in the media: in print media, sound trademarks in radio and television programs. The
trademark is used in the design of offices, trade pavilions, exhibition areas, documentation, souvenirs, etc. In the form of a
certain product, the trademark can be voluminous and acquire product forms, for example, bottle, confectionery, packaging,
etc. Corporate identity should be considered in domestic companies as a result of continuous work on creating its own unique
image of the institution, which is closely related to its self-identification, which is easiest to find through entirely specific
visual images. That is why the corporate identity can act in the role of a recognition mark, which identifies both an individual
institution and the entire network. The experience of successful use of identity in the corporate sector of Ukraine was
evaluated. It is found out that one of examples of successful development and use of trademarks in the corporate sector of
Ukraine is creativity of the creative agency «Saatchi&SaatchiUkraine». Promising areas of advertising «Saatchi&Saatchix:
implementation of creative concepts in digital, media planning, SMM, PR, CRM and content marketing, native advertising,
performance- marketing. At the same time the quality and found on design promotional products, including trademarks, on
the Internet also competitors of «Saatchi&SaatchiUkrainey in the domestic advertising market form.

Key words: trademark, logo, advertizing, advertizing activity, corporate style, marketing.
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Ocapua A. ToBapumit 3HaK y pekaami Ta GIPMOBOMY CTHAIL
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IMocranoBka Ttemu. BuBueHHS 1HCTPYMEHTIB
alIeHTHKY y peKiIaMi pe/ICTaBIIsie COOOI0 aKTyaIbHe
MUTaHHS Ul HayKOBOTO JociikeHHs. lpu npomy
aiileHTHKa, TO0TO (QipMOBHI CTHIIH — 1€ yHIKaJIbHE
SIBUIIE Y chepi CyTacHOTO MPOSKTHOTO nu3aitHy. Came
MOHSTTS «(PIPMOBHH CTHIIB» 3'IBUIOCH y Tpodeciii-
HIl JIEKCHUIIl K IOXiJHAa OT aHIJIOMOBHOTO TEPMiHa
«design coordination and corporate image». Aiinen-
TUKY MOKHa BU3HAYHUTH SIK CYKYITHICTh Bi3yalbHUX
03HAaK, 1[0 BUKJIMKAIOTh Y CIIOYKWBava CTIHKHH cTepe-
OTHIIT ITIEBHOI MPOMHCIIOBOI 200 TOPTOBEIHHOI KOMIIa-
Hii» [8]. DipMOBHIA CTHIIL MOXKE CKJIaIaTHCS 3 03114l
PI3HUX €NIeMEHTIB, SIKi B3a€MO3aJeXHI MK cO0OIO,
i MpU [BOMY OJHOMOMEHTHO ITiIIIOPSAKOBYIOThCS
€nuHINA KoHuenmii, Micii. TiIbKH B IbOMY BUIAJIKY
(hipMOBHIT CTHUITHL MOXKE CIPHUSTH TTiABUIIICHHIO PIBHS
JOBIpH /IO TIEBHOTO TMPOAYKTY, 3POCTAHHIO HOTO
SKOCTI. Y TOH ke yac (hipMOBHIA CTHIIb MOXE BHCTY-
MaTy B SIKOCTI CUCTEMH KOPHOPAaTHBHOI ineHTH(iKa-
1ii MEeBHOTO MPOAYKTY YH TOCIYTH, TOEIHYIOUN iX.
®DipMOBHIA CTHIIH SIK SBHIIE JO3BOJISE TIO3UITIOHYBATH
(hopMOYTBOpPEHHS B SKOCTI €IWHOI Bi3yasbHOI KOH-
neniii, mo 00’€Hy€e TOCUTHh PI3HOPI/IHI €IEMEHTH.
Tak My 6aunMoO, 110 YBa)KHUH MiAX1A 10 PO3POOKH i
BIIPOBaKEHHS (DIPMOBOTO CTHIIIO MOXE TPAILFOBATH
Ha CTBOPEHHSI MIO3UTHBHOI peryTallii Oyab-saKoi opra-
Hi3aii, TPOAYKTY UM MOCIYTH i COPUATH 11 CTAIOMY
PO3BUTKY. BaKIMBHM KOMITOHEHTOM SIK (hipMOBOTO
CTHITIO, TaK 1 peKJIaMHOI cepHd y LIJIOMY € TOBapHUH
3HaK.

JocaixxeHHss TeMHM y HayKoOBill JiTepatypi.
BuBuenHio mpo0ieM pO3BHTKY PHHKY IOCIYr Ta
peKIaMHOl TiSUTPHOCTI TIPHCBSIICHO POOOTH TaKHX
3apyOiKHUX Ta YKpailHCBKHMX BUEHHX, K J[. Aakep,
H. Aiipanierosa, 1. Anpommna, B. Apenc, O. Axma-
HoB, JI. banabanosa, K. boge, I. bopo3nina, [. Biken-
TheB, JI. I'epmorenoma, A. JleitstH, O. 3apernbka,
P. IBamoBa, B. Kowmicapoa, ®. Kotmep, JIx.
Maiiepc, P. Momkantes, B. My3bikant, M. HikitiHa,
@. Tlankpatos, A. Ilopyunuk, T. Ilpumak, €. Pomar,
T. Cepborina, O.Coxanpka, €. Tapacos, E. Y1kin Ta
iHII. 3apyOlKHUMH aBTOpaMH, sIKi JeTalbHO PO3PO-
OJIsLTH TEMY IMiKEIIOTl Y X0/l peKIaMHOT AisTTbHOCTI
ta popmyBanHs hipMoBoro cTmio Oy M. KyHxkuK,
C. Auxomet, P. Ams6itToH, K. boynminr, K. [limmHi,
X. Heiin, X. @inn, A. @imep, K. ditunarpik, [1. Xem,
@ .Kotnep, C. Kypiaky, M. Jleonapz, Jx. Hait, @. Pyci-
ano, II. Cmit, H. Cuoy, C.Baknin, [Ix. Bincenr,
Y. Bone Ta iHmIi. 3Ha4Hy HAYKOBY Bary MaroTh mparii
3 BIAMIOBITHOT TPOOIEMAaTHKHU CYYaCHUX HAYKOBIIIB Ha
noctpaasacekomy npoctopi (H. barpos, O. Boiiko,
H. TI'a6op, I'. [louemnos, €. Makapenko, €. Tuxomu-
posa, O. llIsens, /1. ['aBpa, E. 'amymos, /1. 3amsriH,
1O. Kaumnes, I. Kucenbos, 1. [Tanapis, JI. [Togropumuit,

B. Ceinos, A. lllyminin ta iH1i). Bignaroun HanexHe
B)XE€ MPOBEICHUM IPYHTOBHUM JOCIHIPKCHHSAM, BapTO
BIZI3HAYUTH, L0 TE€Ma, 3asBJEHA y CTaTTi, € aKTyallb-
HOIO 1 JJIs1 MOAANbIIMX HAayKOBUX Npaub. Buxomsuu
3 [IOTO, METOI JaHO1 MyOiKallii € cucTeMaru3aitis
W y3arambHEHHS JIaHWX IIOAO0 TOBAPHOTO 3HAKYy B
pekiiami Ta GipMOBOMY CTHIII.

Bukian ocHoBHOro marepiajy crarrti. Bimmo-
BIZIHO JI0 OJTHOTO 3 HAWOUTBII MMOIMIMPEHNX BHU3HAYCHD,
pekiama — I «cneuiajgbHa iHdopMalis Ipo ocid uu
MIPOJYKIIIO, 110 PO3MOBCIOIKYETHCS B Oy b-sIKil (hopMi
Ta B Oy/Ib-sIKUI CIIOCIO 3 METOH MPSMOTO Y1 OIOCEPE/I-
KoBaHOTO oneprkaHas npuoOyTky» (IIpokyposa H. /1.,
Kosiamesa M. 0., MoiceeBa). BinmoBimHo 10 3aK0HO-
JaBcTBa YKpaiHM «pexyiama — ne iHdopmaris mpo
0co0y uM ToBap, pO3MOBCIOIHKEHA B Oyb-siKiii (hopMi Ta
B Oyib-sIKMid crioci0 1 mpu3HaueHa copmyBaTH abo
miaTpuMard 00i3HaHICTh CHOKMBA4YIB peKIaMH Ta iX
IHTEepec MoI0 TakuX ocoou uu ToBapy» (I1po pexmamy:
3akoH VYkpainm). Jlna BuxoHaHHS CcBoe€i (yHKIIT
pEeKIIaMHUI MaTepiaj TIOBUHEH MICTUTH ab0 CTBOPIO-
BaTH OPHT1HAILHUI €MHHUI 00pa3, 1110 3a1am'sTOBY €ThCS,
BUKJIMKAE MEBHI acowianii ¥ 3aJuIIaeTbes B Iam'sTi
CIIO)KMBAYa, 110 JIO3BOJIIE HOMY 3pOOUTH BHOIp CTO-
COBHO KOHKPETHOTO TOBapy (TIOCIYTH) KOHKPETHOTO
BUpoOHMKA. OTKe, OpeH]I - 1Ie TIeBHE CUMBOJIIYHE BTi-
JICHHS KOMIUIEKCY iH(pOpMaLii po MpoAyKT (MOCIyTy)
1 ioro BUpOOHMKa. 3BUUYaiHO B KOMILIEKC iH(opMarii
BXOJISITh: JIOTOTUIIH, TOBAPHI 3HAKH, 3HAKH OOCITYTOBY-
BaHHSA; (ipMOBUI CTWIb (TIEBHUI HAOlp eIeMEeHTIB,
3HAKIB, CTHIIIB, KOJIPHUX CXEM i CHMBOJIB), (pipMoBe
HalilMEeHYBaHH:I, KOMepLiliHe TO3HAUYEHHSI; [IeBHI T03HA-
4yeHHs1 (Bi3yasbHi, aymioBi3yajbHi 00pasn); CIIOTaHH
(meBi3u, racna, (pasu); TBOPH, IO OXOPOHSIOTHCS
aBTOPCBKMM IpaBoM; (opma ToBapy U Oararo 4oro
iamoro. Sk crBepmxkytots O.boitayk 1 JI.be3conosa,
«TOBapHUH 3HAK 1 JIOTOTHIT — THYYKi Ta BUpa3Hi (hopMu
NPOEKTHOI KYJBTYpPH, IO 34aTHI Y KOHLEHTPOBAHIH
¢dopmi TpaHCIIOBaTH MaKCHMAJIbHY CEHCOPHY CYKYII-
Hicth» (boiuyk, Besconosa, 2010: 18). V BnacHiit
nyounikanii JI.be3conosa jonae: «B mporeci po3BUTKY
HPOMMCIIOBOTO BUPOOHUIITBA Ta B Mipy BUHHUKHEHHS
MoTpedH y Bi3yasbHIiH ieHTH(]IKAI] CITOBO «JIOTOTHTD)
MOYaJI0 BUKOPHUCTOBYBATHCS B 3HAYCHHI «yCTaJeHE
HaKpecJeHHs: HalMeHyBaHHsI TOBapy, HOro BUPOOHUKA
abo nmocravanbHukay (besconora, 2010: 258). Tosap-
HUM 3HaK PO3MIIIYETHCS HA ETHKETKax, YMaKyBaHHI
TOBApy; BUBICKAX, Y peKIIaMHO-iH()OpMAITIfHIX MaTe-
piayax, Ha peKIIAMHUX KOHCTPYKIsIX (y 30BHIIIHIN
pekiami); y pekiiaMHii iHdopMariii B 3ac00ax MacoBoi
iHopmarii: y npykoBanux 3MI, 3BykoBi TOBapHi 3HaKH
B pajio- 1 Tenenepenavyax. ToBapHHid 3HAK BUKOPUCTO-
BY€TbCS B 0(hopMIIeHH] 0(piciB, TOPTOBEIHHUX TABIIb-
HOHIB, BUCTABOYHHX TUIOMI, JJOKyMEHTAIli{, CyBeHIpHIN
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npoaykuii Tomo. Bupaxatouncs y (opmi nmeBHOTo
MIPOAYKTY, TOBApHHI 3HAK MOKe OyTH 00'eMHIM 1 HAOy-
Batk (OPMHU TPOIYKTY, HAPHUKIAL (OPMH TUISIIKH,
KOHIUTEPCHKOTO BUPOOY, yHaKyBaHHs TOIo. HaBiTh
IIEBHI 3BYKOBI KOMIIO3HMIIIi, IIIO 3alam'sSTOBYIOTHC,
MOXXYTh OyTH 3ByKOBUMH TOBAPHUMM 3HAKAMU i BUKO-
PHCTOBYBaTHCS B peKJiaMi, 110 Mae ayaio- abo Bigeo-
¢dopmar. BUKOpHCTaHHS IIMPOKO BiZIOMOro, I00pe
«PO3KPYYCHOTO» Yy peKiami TMO3HA4YeHHS 4YacTo
TIOB’SI3aHO 3 PH3HKOM ONCPKaHHS HEOOTPyHTOBAHOT
BUTOIIM TPETIMH 0cO0aMH, IO CTBOPIOIOTH BIIACHY
PEeKJIaMHY KOMIIaHit0 Ha 0a3i 4y»oro BiIOMOTO TO3Ha-
YeHHS Ta BBOSITH THM CaMHM CIIOKMBada B OMaHy
1010 3aKOHHOTO BUPOOHUKA, & TAKOXK 3aBIAI04X 3aKOH-
HOMY BUPOOHHKOBI ieBHMI 30uTOK. 11]00 115010 HE Bij-
OyBastocsi, HacamIiepen  HEOOXimHO 3a0e3rmeunTH
3aXUCT BIIACHOTO O3HAYCHHSI, 3aPEECTPYBABILIM HOTO y
BCTAHOBJICHOMY 3aKOHOM TOPSIIKY B SIKOCTi TOBAPHOTO
3HAKa, OCKUIBKHM TUIBKM Ha MIJICTaBi JIEPKABHOI pee-
CTpalii ToBapHOMY 3HaKy HaJIA€ThCS TIPABOBA OXOPOHA.
Takox He ciij 3a0yBaTy Tpo Te, IO, MO-TIepIIe, pee-
CTpaIlisl TOBAPHOTO 3HAaKa Ma€ TCPUTOPiaTbHUI Xapak-
Tep, TOOTO TPaBOBa OXOPOHA HAMAETHCA HOMY TUIBKH
Ha TepuTopii Ti€l KpaiHu, B sIKii BiH 3apeecTPOBaHUI, 1,
Mo-JIpyre, MpaBoBa OXOPOHA HAJA€THCS TOBAPHOMY
3HaKy TUIBKHU Y BiJIHOIIEHH] IEBHUX PEECTPALIIEI0 TOBA-
piB i mocayT 1 omHOpPiAHKUX TM. Ha mpakTwili cKiragHoCTi
MOXXYTb BHHHUKHYTH IIPH BUKOPHCTaHHI TOBAPHOIO
3HaKa TPETIMU 0CcO0aMH - TUIIEpaMH y CBOTH pekiIaMi
TOBAPHUX 3HAKIB KOMIIAHIH - MMocTavyanbHUKIB OpeH.I-
MIPOAYKTIB, CEPBICIB 1 MOCIYT, i YMiM TOBApPHUM 3HA-
KOM BHITYCKA€ThCS TMPOAYKINs. MoBa iije mpo Toit
BUIIAJIOK, KOJIM IPOZIaBELlb 3aKOHHUM 00pa3oM BBeEZE-
HUX Yy TOCIOJApChKHUK O0Ir TOBapiB po3Miliae B
peKiiami, IO MPOCYBa€ IIi TOBapH (CTHMYITFOFOYOTO
MPOAaXy LUX TOBAPiB) TOBAPHI 3HAKH, SIKUMH L1l TOBApH
MapkoBaHi. Kpim Toro, 11i ToBapHi 3HaKH MOXKYTh PO3-
MIIIATUCS] BUPOOHUKOM TIEBHUX ITOCITYT BiTHOCHO KOH-
KPETHHUX TOBapiB, MapKipOBaHMX KOHKPETHHM TOBap-
HUM 3HaKoM. OTHUM i3 TIPUKIIA/IIB YCIIITHOI PO3pOOKH
1 BUKOPUCTAHHS aliICHTUKH Yy KOPIIOPATHBHOMY CEK-
TOpi YKpaiHM € TBOPYICTH KPEaTMBHOIO areHTCTBa
«Saatchi&SaatchiUkraine» (KwuiB, Byn. BynbBapHO-
Kynpsiscpka, 24). AreHTCTBO mpaifoe B YKpaii 3
1995 p. 3a 1ieif wac areHTCTBO 3MiHIUIO iM'st 3 D'arcy Ha
Saatchi&Saatchi. 3a3nauena ipma € ofHi€ro i3 Hebara-
TBOX, SIKE 3aBKA1 BXOAUTH B Tor-5 HalO11b1I KpeaTus-
Hux i Ton-5 edexTHUX areHTCTB Kpainu. Kopmoparus-
HOto (inocodicto «Saatchi&Saatchi  Ukraine» €
BHpIIICHHS MMOTOYHWX Oi3HEC-3aBIaHb KOYKHOTO KITi-
€HTA 31 CTPATETiYHOI0, AOBTOCTPOKOBOI MOOYITOBOIO
rioro OperHna (Saatchi&SaatchiUkraine). Moxna cka-
3arH, 110 y norniepenHi poku «Saatchi&SaatchiUkraine»
Oyll0 «KJITaCHYHUM», 3Pa3KOBUM DPEKIaMHHUM arcHT-

ctBoM. Y 2021 pomi ¢ipma mocTiiiHO mpoOye moch
HOBe. 30KpeMa, 3MiHWIacs ¢imocodis BemeHHs O0i3-
HECy: areHTCTBO He 00iThCsl HOBUX 171e, TOTOBE MIHATH
Kypc 1 0yTH nocnigHukamu. ToOTo pO3BUTOK HE €BOITIO-
wiiHuid, a peBomolidHMA. Bymu 3milicHeHi akTHUBHI
3aXOI¥ 13 BIJHOBICHHS TOPTQENs, KOPHOPaTUBHOI
KyJABTYpH ¥ KaapoBoi momitukd. lle Tpu KITrodoBi
TparchopMmariii, Hax SKAMU KEPIBHUIITBO KOMIIaHIT
NpAaLoe YIIPOJOBXK OCTAaHHBOTO Iepiony. SK pe3yinb-
TaT — BUMEPEKAIBHUN picT 000pOTIB KITI€HTIB, PO3-
BuTok CRM-ekcnepTu3u i crapT HampsMKy uar-
00TiB, peaiizallis MPOEKTIB y KOHTEHT-MapKETHHTY,
BHUXiJ BiJICO-€KCIIEPTH3M 3a pPaMKH  JiDKiTal
(Terrep areHTCTBO TIPAMIOEMO 13  TPONAKIICHOM
mis TV) (Saatchi&SaatchiUkraine). KepiBHuITBO
«Saatchi&SaatchiUkraine» nepekonane, 1o Tpaauiii
AKocTi W mpodecioHanizaMmy oOCIyroByBaHHsI OyayTbh
NPUMHOXKYBaTucsl. Mera — cTaTd TEXHOJOTIUHINIE i
mmoOabHINIe, BUBECTH areHTCTBO Y JIijepH mudpoBoi
epu. 30UTBIIMBCS 3aUT Ha KOHCAITHHTOBI MOCITYTH
arenrcrBa «Saatchi&Saatchi Ukraine» — Bij 0Oi3Hec-
aHamizy 10 (OpMyBaHHS KOMYHIKalliiHOI cTparerii.
Kiientn ¢ipMu 1iKaBISTHCS KOHTCHT-MapKETHHIOM 1
Bimeo s digital. Ilepconamizarist komyHiKarii, cer-
MEHTAIlisl ayqUTOpil IMICITIOIOTE POJb 1 3HAYCHHS
BigData. ¥ momanpmomy «Saatchi&SaatchiUkraine»
poOuTHME CTaBKy Ha HAaTUBHY peKiamy W OpeHa KOH-
TeHT. Hapasi yBara j0 mpsmoi pekiiaMu magae i ajist
OpeHziB € «musthave» camocTiiiHe CTBOPEHHS KOpHC-
HOTO ¥ IIKaBOTO KOHTEHTY. Y TOIIi TIPIOPUTETIB areHT-
cTBa Oyme BUPOOHHIITBO HEIOPOTOTO BiNcO, TPaHCIIS-
1iif, eeKTUBHOTO PO3MillleHHs JifepiB mayMok. [Tpm
IbOMY TOM CaMHii POAYKT Oy/ie PO3MILIATHCS HE JIUIIE
y couMepexax, a it Ha Youtube i Telegram(Saatchi&Sa
atchiUkraine). KepiBHUIITBO areHTCTBa MNEPEKOHAHE,
0 HEOOXiTHO BPAaxXOBYBaTH PICT CIIOKUBAHHSA KOH-
TEHTYy 3 MOOLTBHUX 00NaaHaHb. lle 3Ha4nTh, 110 KOH-
TeHT «Saatchi&Saatchi Ukraine» y nepiry yepry Oyae
CTBOPIOBATUCA 3 ypaxyBaHHSIM Lboro ¢akropa (¢op-
Mar, JIM3aiH, TPUBAJIICTh, CTPATETis OIIMPEHHS TOIIIO).
OCKiJIbKY y HAaIii KpaiHi BiOYBCs JOBrOOYiKYBaHUI
3ammyck 4G, BkaszaHe Ie OurbIie Oyme aKTHBi3yBaTh
3pOCTaHHSI MPOHWKHEHHS CMapT(OHIB i MOOUIHHOTO
CHOXMBaHHS KoHTeHTY. [Ipu mpomy «kmacuuni» 3MI
Oynyth yce Oimpiie inTerpyBatucs B - digital.
Digital ~ HemoxymBHA ~ ©€3  TEXHOJOTIYHOCTI:
«Saatchi&SaatchiUkraine» MpoJoBKHTh BHKOPUCTO-
BYBAaTH JIaHi JJIs1 TIONTYKY iHCAUTIB, OUTBIIT TOYHOTO Bpa-
XyBaHHS TOTPe0 IMIJIBOBUX AayIUTOpii, 30UThIICHHS
edexTrBHOCTI peknamu. [TpomoBxuTbCS aBTOMAaTH3a-
wist 6i3Hec-TpoleciB 3a JonoMoror 4ar-0otis, CRM-
cucTeM i programmatic. KpiM Toro, MeHemkepy arexr-
CTBa TMParHyTh OIAHYBaTd HOBITHIMH PIMICHHIMHA
iHTerparii MoOIIbHNX Aonatkis. [Ipu 1pomy Bin3Ha4Ya-
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€TBCS, 1110 PEKJIAMOAABELb 13 KOKHUM POKOM CTa€ yce
ounbm jocBimuennM B digital 1 BumormiBuM 10 ROL
Otxe, BUpOCTE MPIOpUTET 1 MOTpeda y BHUCOKii eKc-
nepT3i B kareropii performance iHcTpymenTiB. Omnu-
caHi TpeHu OyIyTh miacriroBaTucs Al- mpomgykramu i
BEIMKUMH  JaHuMu, Tomy IT-cremiamizamiss #
IT-migxonu BeneHHs TPOEKTIB OymyTh yce Ouiblie
akTyanpHi g pexmamu. Y 2021 poky
«Saatchi&SaatchiUkraine» BpaxoBye, IO peKiIaMo-
JABITl TIPOIOBXKATh HAPOIMYyBaTH IHBECTHIN B pi3HI
KaHaJM KoMyHikamii. OfHaK, JHHAMiKa 3pOCTaHHs TIPU
mpoMy Oyne 3HmKyBarucs. [lomepemHi 1Ba poku
PEKIIaMHHMI PUHOK PO3BHBABCSI HA0Araro MIBUALIE HiX
OLIBIIICTD TOBApPHUX KAaTEropiil Ta eKOHOMIKK YKpaiHH
B IJIOMY, OCKUIbKH TIPOJIOBKYBAB BiIHOBIFOBATHCS
micis kpu3u (Saatchi&SaatchiUkraine). STk ctBepmxy-
10Th y «Saatchi&Saatchi», i3 KO)KHIM pOKOM e]eKT
BIZIKJIAJICHOTO TIONUTY AEMOHCTPYE JUHAMIKY /10 3HHU-
JKEHHsI, 110 CYNPOBOKYETHCS 30LTBIICHHSIM 00CATY
iHBecTULIN y peknamy. CHIBHUMH KOHKYPEHTHUMH
cTopoHamu areHTcTBa «Saatchi&Saatchi» € 1 edek-
TUBHI ¥ TOCKOHAJII 32 TU3aHOM PEKIIaMHi TIPOIYKTH B
Mepexi [HTepHeT. 30Kpema, areHTCTBO 3a 4ac CBOEi
poOOTH CTBOPHIIO / 3aITyCTHIIO: PEKJIaMHY KaMIaHiro
JUIsl cepBicy MOOUTBHUX MpofaxiB letgo; pexnamHuii
npuHT 11t SmartPleasureConcert 3i cnoranom «Crrc-
HEHHSI MY3UKH TOBHUH BincTiid. Ciyxaiite My3uKy Ha
JKUBUX KOHIIEPTax!»; Cepifo MPHUHTIB LI CTPaxoBOl
kommaHii AXA Insurance (0fHOTO 3 JiZIepiB HA PUHKY
PH3HKOBOTO CTpaxyBaHHs YKpaiHH); peKJlaMHy KaMmIia-
Hito i1 KuiBchkoro Mixknaponaoro ®ectuaiito
Pexnamu; HoBOpiuHy nucTiBKy a1t Comet, Mr.Proper i
AmbiPur; HoBuit piuanii xkamennap BASF; xopmopa-
tuBHUM cTib Positivefilmfestival. OcHoBHIM enemen-
TOM JM3aliHy CTaJId MaJICHbKI MYJIBTUILTIKAIIAHI TIep-
COHaki 31 CBITy KiHO. IXHi ycMmilmku napyoTh
MO3UTHBHUI HACTPIi; AN3aiH 0OMEKEeHOI cepii muisie-
yok Coca-Cola: BoHM 3aropHyTi y (OJIBIY TaK, IO
Haraaytote ¢irypkn mokomaganx Canra Kiaycis.
[Tnsmka 0OropHyTa TAKMM YMHOM, IO YaCTHUHA JIOTO-
Ty Coca-Cola yTBOproe 300pakeHHSI TOJOBHOTO
PI3OBSIHOTO TIepCOHaXKa; HOBUU (HipMOBHH CTWIIB ISt
GvardiyaFilmProduction; HoBuii hipMOBHIA CTHIIB IS
VYxpromrtu (Saatchi&SaatchiUkraine). 3oxpema, cTBo-
PpIOOYH HOBHH (hipMoBHit CTHITH JUTST
GvardiyaFilmProduction, ekcieptu «Saatchi&Saatchi»
BUPIIIWIIH, 110 OCHOBOIO HOBOi aliICHTUKH MOBHHEH
crard moypwl. BomHodac 3aKOHOMIPHUM IOCTaJo
MUTAHHS: K CHONYYHTH (IPMOBHH CTHIIb, BI3UTKH,
OJIaHKY, KOHBEPTH ¥ HABITH YAIlKH, 31 3HATUMH POJIHU-
kamu? s 1mporo QaxiBmi MpHIyMalM TArepoBHIA
IIOYPWJT — TIEPIINE y CBOeMyY poi. BiH mpaitoe Takium
YMHOM: CIELiaJbHO HalHMCaHa NpOorpamMa PEeHIOMHO
BUOMpac KaJIp 13 BiJieo, sIKMH TIOTIM 3'SIBISIETBCS 3 JI0TO-

THITI-31p1ii. 3aBISIKA IIOMY, KO)KHHI €IIEMEHT KOpIiopa-
THUBHOTO CTHJTIO TETIeP € YHIKAILHIM 1 HiKOJIH HE TTOBTO-
proetrest. Lloypun, 3Bubaitno k, Oyie 301UTbITyBaTHCS
JIONIOBHIOBAaTHCS. HOBUMH POOOTaMH, a 3HAYUTh — Pi3-
HOMaHITHIMM Oyne craBath  (PipMOBHH  CTHIIb
Gvardiya Film Production (Saatchi&SaatchiUkraine).
[Ilo cTocyeThcs CTHITIO 71T YKPIIOIITH, CIiJl BKa3aTH,
o niepen «Saatchi&SaatchiUkraine» cTosumo ckiamHe
3aBIaHH: TIOETHATH ICTOPHYHI acTieKTH OpeH/Iy, Horo
BaroMicTh JJIs KpaiHH, 3 MParHeHHSIM MOIITOBOT KOMIIa-
Hil (HalOLnbIIOl B YKpaiHi) A0 iHHOBaLiHOIO OHOB-
JieHHs.. 3a OCHOBY (paxiBLIMKM KOMIIaHii OyB B3ATHI
TIOIITOBUH PIPKOK, II0 € CHMBOJIOM TIOIIT y BCIX Kpai-
Hax cBiTy. OZIHaK OCKUIBKH el CHMBOJI € JOCUTD apXa-
fuamMm, «Saatchi&SaatchiUkraine» wHamamum —fomy
HOBOTO LU(poBOro 3micTy. Hapasi y 3aiexHocTi Bix
pO3TallyBaHHs, OHOBJICHUI JIOTOTUII TT0YaB TPaTy Biji-
MiHHI poJti: OyB 3HAKOM JUJIsI TTOBiZIOMJIEHb Y MOOLIb-
HOMY, 3HAKOM HalpsMKY i sIBJISIBCSI [IO3HAYEHHSIM Hal-
OJVDXYOTO MOIITOBOTO BiUTIICHHS.

UKRp

UKRAINE'S NATIoNy DTFA

Puc. 1. IIpukiaag BHUKOPHCTAHHSA TOBAPHOTO 3HAKY
Yxpnomru, po3pobienoro «Saatchi&SaatchiUkraine»

Kpim Ttoro, «Saatchi&SaatchiUkraine» akruBHO
B3a€EMOJIi€ 3 1HO3EMHHUMH TapTHEPAMH, 30KpeMma
MaTepUHCHKOI0 CTpyKTypoto  «Saatchi&Saatchiy.
VY mepcrnekTuBi 3a3Hau€Ha CTPYKTypa Mae€ MEpeTBO-
putucs Ha digital-neHTpUYHE areHTCTBO IMOBHOTO
UKy, 10 Oyzae crenianizyBaTucs Ha po3pooui i
MPOBENEHHI I1HTErpPOBaHUX KOMYHIKALlIHHUX KaM-
MaHii 1 CTBOPEHHI KpPOC-MENIWHUX pEeKIaMHHUX
pillleHb, B OCHOBI SIKWX 3HaXoAUTUMYThcs digital-
TexHojoril. IlepcrekTUBHI HampsSMKH pEKJIaMH
«Saatchi&Saatchix»: peanizanis KpeaTHBHUX KOHLEII-
uii B digital, meaia mnanyBaHHs it Meniabainr, SMM,
PR, CRM i KOHTEHT MapKEeTHHI, HATUBHA PEKJIaMa,
performance-MapkeTHHT. 3arajoM CIiI BKasaTw,
mo puHOK IHTepHeT-peknamu B YKpaiHi Jiaupye
3a JUHAMIKOIO POCTY, 3HAYHO BHUIIEPEIKAIOUW 1HIII
CerMEeHTH PEKIaMHOTO MeAia-pUHKY Halloi KpaiHH.
[MpuyuH 17151 TOXKBABJICHHS ILOTO CETMEHTY PUHKY
JIOCUTH Oararo: 1e i 30UIbIIeHHS PIBHS NPOHHUK-
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HeHHsI [HTepHeTy, picT KUIBKOCTI JIOKaJIbHOTO KOH-
TEHTY, 1 MiABUILIEHHS e()eKTUBHOCTI MPONaXKIB uepes
IaTepHer, i HOBI JIOKaJbHI Oi3HECH, SKi TOB'A3aHi 3
OHJIAMH-TIPOIAKAMHU.

BucnoBku. OTxe, pO3TJISHYBIITH TPOOIEMATHKY
TOBAapHOTO 3HAKy B pekiiami Ta (pipMOBOMY CTHII,
MU TPUHNUIA 10 TAKUX BHUCHOBKIB: ANICHTHKY
MOKHa BH3HAUUTH SK YHIKajJbHE SBHIIE y cdepi
Cy4acHOTO TPOEKTHOTO JU3aiiHy, SIK CYKYITHICTb
Bi3yaJlbHUX O3HAK, 110 BUKJIMKAIOTh y CIIOKHMBaya
CTIMKHI CTEPEOTHIT ITEBHOI MMPOMHUCIIOBOI ab0o TOp-
roBeJbHOT KoMNaHii. AiICHTHKA MOXKEe CKIIagaTHCs
3 Oe3mivi pi3HHUX EJIEMEHTIB, SKi B3a€EMO3aJeKHI
MiX CcO000, i MPU IBOMY OJJHOMOMEHTHO ITiIO-
PSIKOBYIOThCS €QMHINA KOHIenii, micii. Tiabku B
L(bOMY BMIAJKy aliICHTHKA MOXE CIPHUATH IiABU-
LICHHIO PiBHA J0OBipU 10 HEBHOTO MPOAYKTY, 3pOC-
TaHHIO HOTo SIKOCTi. Y TOH K€ yac aiiIEcHTUKA MOXKe
BHUCTYIaTH B SIKOCTI CUCTEMHU KOPIMOPATUBHOI i/1eH-
TU(iKalii NEeBHOTO MPOAYKTY UM IMOCIYTH, HO€]-
Hyroun iX. HeBix’ eMHUM KOMIIOHEHTOM (hipMOBOTO
CTHITIO € TOBapHMH 3HaK. DipMOBHI CTHIIL Ma€ po3-
IISAATHCS Y BITUM3HIHUX KOMIAHIAX SIK pe3yJbTar
OesnepepBHOI pOOOTH HAJ CTBOPEHHSM BJIACHOTO
YHIKaJIbHOTO IMiJI)Ky YCTaHOBH IO TICHO MOB'si3aHa
3 HOro camoileHTU(DIKAIi€I0, SIKy JIerime BChOTO
3HAWTH Yepe3 LIJIKOM KOHKPETHI Bi3yaiabHI 00pa3u.
Came Tomy (ipMOBHI CTHIb MOXE BHCTYIATH B
poJli po3Mi3HABaJBLHOTO 3HaKa, M0 1IEHTHUQIKYE
SIK OKpEMY yCTaHOBY, TaK 1 BCIO MEPEXKY B LILJIOMY.

OuiHeHUud JOCBIJl YCHINIHOTO BUKOPUCTAHHS
alJICHTHKN y KOPIOPAaTHBHOMY CEKTOpi YKpaiHw.
3’sicoBaHO, M0 OJHUM i3 TPUKIAAIB YCIINTHOI pO3-
poOKM ¥ BHKOPUCTAHHS TOBAapHUX 3HAKIB y KOP-
MOPAaTUBHOMY CEKTOpi YKpaiHU € TBOPUICTH Kpe-
aTUBHOro areHTcTBa «Saatchi&SaatchiUkrainey.
Sk CTBEpIXKYIOTh Yy JOCHIP)KYBaHOMY areHTCTBI,
13 KOOKHHM HACTYITHUM POKOM yce B OibIIiil m0o3u-
THBHI Mipi TOCHIIOBATUMETHCS i BiIKJase-
HOro monuty. IlepcnekTUBHI HANPSMKH PEKIaMH
«Saatchi&Saatchi»: peanizalis KpeaTUBHUX KOH-
uemnmiii B digital, menia nmuanyBanHs i MeiabaiHr,
SMM, PR, CRM 1 KOHTEHT MapKEeTHHI, HAaTHBHA
peknama, performance-mapketunr. Ilpu mbOMy
SKICHY 1 JOCKOHATY 3a JU3afHOM PEKIIAMHY IIPO-
JYKIIi10, Y T.4. TOBapHi 3HaKH, B [HTEepHETI hopmy-
I0Th 1 KOHKypeHTH «Saatchi&SaatchiUkraine» na
BITUM3HIHOMY PEKIAMHOMY PUHKY.

OszHayeHa TemMa OE3CyMHIBHO Mae BEIUKi Mep-
CIEeKTHBH JUISI MOATBIINX J0CTiTKeHb. L{e 3ymMoB-
JIEHO, 30KpeMa, TUM (PaKTOpOM, IO IMpakTHKa ¢Gop-
MyBaHHS ()ipMOBOTO CTHIIIO OiBIIOCTI BITYM3HIHUX
Ta 3apyODKHMX KOMIIaHil iCTOTHO BHIIEpEIKae Bil-
MOBiJTHI TEOPETUYHI HANpaIfOBaHHS (MOYKHA TaKUM
YUHOM CTBEpPIPKYBaTH, IO «IPAKTUKA 3aBXKIU Ha
KpOK BHIIEpEIKae TEOpio»). 3 ommiay Ha Ie, CIif
iHTeHcH(iKyBaTH BiNMOBIJHI HAyKOBI PO3BiJIKH,
HaIpaBJICHI Ha BUCBITIICHHS HAHOLIBIIT IHHOBAII HTHIX
NPaKTHUK CTBOPEHHS ()ipMOBHUX JIOTOTHIIIB 1 TOBAPHUX
3HAKIB.
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