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INPUMAOMHU MOBHOI I'PH SIK 3ACIB EKCITPECHUBI3AIIIL
PEKJIAMHHUX NOBIJIOMJIEHb

Cmammio npucesiueno 00CIiONCeHHIO NPUTIOMI6 MOGHOI 2pu Y peKaamMnux nogidomnenusx. Mema cmammi — euseumu
i npoananizyeamu HAUNOWUPeHIuL NPUILOMU MOBHOL 2pU Ma 0COOIUBOCMI IXHbO2O (DYHKYIOHYBAHHS 8 PEKIAMHUX NOBIO0-
MILeHHSX, posmiueHux Ha nepconanvhin Facebook cmopinyi eonieyocoexoeo akmopa Pasna Petinonvoca.

Mamepianom oocnioxcenns cuyeyeanu pexiamui nogioomnenns Mint Mobile, Aviation Gin, AFC Wrexham, dibpani
Mmemooom cyyinvbhoi eubipku 3 nepconanvroi Facebook cmopinku Pasna Petinonvoca, sikuil € Cni681acHUKOM Yux KoMna-
uitl. Ilepioo eubipku mosnoeo mamepiany oxonuoe 2019-2023 pp.

Buseneno, wo pexiamnum nogioomMieHHsIM RPUMAMAHHA ACKPABA EKCNPECUBHA MAPKOBAHICMb, KA 3HAXOOUMb GUPA-
JICEHHS Y 3ACMOCYBAHHI YUCTICHHUX NPULIOMIE MOBHOI ePU.

Yemanoeneno, wo y pexnamuux nogioomieHHAX BUKOPUCOBYIOMbCA SPADIuHI RPULIOMU MOBHOI 2pit, SIKI CIy2YI0Mb 34CO-
OOM 8I3YAILHO20 YEUPA3HEHHS. NOGIOOMIEHHS, CIUMYIIOIONb 30P08Y V8a2y, CIBOPIoIONMb 000AMKO8I CeMAHMUYHI 36 "A3KU.

3’sacosano, wo ceped onemuyHux i2posuUx NPUiomie HAUYACMOMHIWUM € OMOMOHTYHUL KALAMOYD, AKUU BUKOHYE
eKCIpecusHy (QyHKYIo, 8UCMYNAE KOMNOZUYIUHO-CEMAHMUYHUM S0POM NOBIOOMIEHHS, CHNPUSE 3ANyYeHHI0 adpecama
PeKaamu 00 C80EPIOHOL epu, Y AKIU GIH MAE CAMOCMITHO 6iIOHOGUMU ICHYIOUT IHIMEPMEKCMYAIbHI 36 3KU OJisl NPAGUILHOT
inmepnpemayii nogioomeHusL.

Busgneno, wjo y pexiamuux nogioomMieHHAX peKyDeHMHUM € GUKOPUCHIAHHS yumam, Qpaseono2izmis, psaoKie nony-
JIAPHUX NiCeHb, AKI Maromb 8UCOKULL 0OOPAZHO-ACOYIAMUBHUL NOMEHYIAN A anenroms 00 8i0N08IOHUX KYIbmMYypoI02ii-
HUX 3HAHb adpecama.

Yemanosneno, wo ceped wupokossicusanux npuiomie MOGHOI 2pu € ehexm OuyKano2o O4iky8anHs — nosied y nogioo-
MIIEHHI Henepeobaywyeanux enemMenmis, CnpsSMOBAHUX HA AKMYydnizayilo yeazu aopecamd, KpeamugHy iHmepnpemayiio
3a0yMy adpecanma ma CmeopeHHsl 2yMOPUCHUYHO20 eeKnty.

Iiocymosano, wjo pexnamuum nogioomieHuam, posmiwenum na Facebook cmopinyi Pasna Petinonsoca, npumaman-
Ha BUCOKA YACMOMHICING YHCUBAHHA PISHOMAHIMHUX NPULIOMIE MOBHOT epU, NOKAUKAHUX YBUPASHUMU PeKIdMHe N08I00-
MAEHHS, NPOOEMOHCIMPY8AmuU OOMENHICMb Ma GUHAXIONUBICb, CIMEOPUMU NOZUMUBHUL HACMPIl, ammochepy 008ipu
ma npuxuIbHOCMi ayoumopii.

Knrwouosi cnosa: aopecam, eghexm outykanoeo ouiKyeanis, Kaiamoyp, MOGHA 2pd, PEKIamMHe NOGIOOMIEHHSL.
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EXPRESSIVE MEANS OF WORDPLAY IN ADVERTISING MESSAGES

The paper explores how expressive means of wordplay can be deployed in advertising. The purpose of the article is to
identify the key expressive means of wordplay employed in Ryan Reynolds’ Facebook advertising messages.

Qualitative content analysis of Ryan Reynolds’Facebook advertising of Aviation Gin, Mint Mobile, and AFC Wrexham
where the actor is the majority owner has been carried out. The advertisements have been explored through functional
analysis to investigate expressive means of wordplay from the viewpoint of their role in advertising. The data were
sourced from Ryan Reynolds’ personal Facebook page between 2019-2023.

Wordplay has been proved to be an effective means of fulfilling the expressive function in advertising messages.

The analyzed linguistic material demonstrated that the main function of graphemic means of wordplay is to direct the
attention of the addressee to the form of the utterance itself thus providing an additional message in the advertisement.

The study shows that the phonological mechanisms of wordplay are frequently employed in advertising to attract the
addressee s attention, maintain their interest, facilitate the memorization of the advertising message. Research shows that
sound-based puns are marked by the highest frequency of use.

A broad spectrum of various expressive means has been identified in the given research, namely idioms, song quotes,
famous sayings. Such means being bound up with the culture of the language reflect particular values, tastes and lifestyles,
thus enhancing the expressiveness of the advertising message.

The empirical findings clearly illustrate that the effect of defeated expectancy - the appearance of unpredictable
elements in the utterance — is a strong attention-grabbing device implemented in advertising. Its implementation allows
to draw the addressee's attention to those elements of the advertisement that seem important to them, to create an intrigue

very often leading to humorous effects.

The research reveals that in Facebook advertising messages Ryan Reynolds employs various means of wordplay to
capture the addressees’ attention, to amuse them and create a favorable attitude towards the advertised company and himself.
Key words: addressee, advertising message, effect of defeated expectancy, wordplay, pun.

IlocTanoBka mpoodJeMH. EKCTIpecHBHICTH SK
KaTeropilo po3MIsgaioTh B PI3HUX acleKTax, MpoTe
JOCHITHUKK OJHOCTaiHi B TOMY, IO EKCIPECHB-
HICTh MOKJIMKaHa MOCUIIIOBATH BUPA3HICTh BHCIOB-
JIIOBaHHSI, HAaJlaBaTH SICKPABOi OILIHKU, aKTHBI3yBaTH
yBary, 31iACHIOBAaTH BIUIMB Ta NEepeKoHyBaTH. Pea-
Ji3amisg Kareropii eKCIPeCHMBHOCTI BiOyBaeThCs
3aBISIKM 3QJIyYEHHIO IIMPOKOTO CHEKTPY Pi3HOpPiBHE-
BUX BHpaXaJlbHUX 3ac00iB Ta MPHUHOMIB, MOKJIHKA-
HUX 3/11iCHIOBATH BILUIMB y MPOIECi KOMYHIKaIIii.

AHani3 gociimkenb. ExcripecuBHI BHpaxaibHi
3aco0H, cepen SIKHX OKpeMe MICIIe MOCiNaloTh MpH-
HOMH MOBHO{ T'pH, aKTUBHO €KCIUIyaTyIOThCSI B Pi3-
HUX cdepax MacoBoi KoMyHikarii. Sk 3aco0wu, siki
MaloTh Oe3lepeyHy eKCIPECHBHY TOTYKHICTH 1
IparMaTu4yHy HACTAHOBY, IPHMOMU MOBHOI I'pU €
npeameToM pociikenb 3apyoikuux (D. Chiaro,
G. Cook, D. Crystal, P. L. Epps, P. Miller, J. Sherzer,
C. Thurlow, A. K. Webster, A. C. Woodbury) i BiTun3-
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HaHUX HaykoBIiB (A. 1. bimosy6, B. Bacuipuenko,
T. A. Kocmena, H. B. Myapoga, 1. E. CrixoBcbka,
A. L. Termmumy, O. B. Xaniman).

JocimkeHHs: 0cOOMMBOCTEH BUKOPUCTAHHS MTPHU-
HOMIB MOBHOI TPH y pPEKIaMHOMY IHUCKYpCi 3alu-
[IA€THCS aKTyaJbHOI0O TEMOIO POOIT BITYM3HIHUX
yueHnx, 30kpema B. B. 3ipku, H. B. Konaparenxko,
T. B. Kpyteko, H. B. Kyry3u, H. B. HenuiiBogu
tomo. llompw BenWKy KiNBKICTh JTOCIHIIPKEHb Ha
Mmarepiaji pi3HUX MOB, IPUCBIYCHUX aHAJI30B1 BUKO-
PUCTaHHS y PEKJIAMHHX TEKCTax MPUHOMIB MOBHOI
rpu (Abass, 2007; Laviosa, 2005; Lazovi¢, 2018;
Mulken et al., 2005), geski nmpobiemu e HE oxep-
JKaJIM HAJIEYKHOTO BUCBITICHHS.

Y 1pOoMy ceHCi 0COONMBE 3alliKaBICHHS BUKIIU-
Ka€ BHUKOPHCTAHHS IirpOBHX MPHHOMIB y pekiami
KOMIIaHi{, BIIACHUKOM SKHX € 3ipKOBa OCOOHUCTICTb,
3a y4acTi caMoi 3ipKOBOi TIEPCOHU, IO 3YMOBIIOE
aAKTyaJbHICTh JOCTiIKeHHs. Y HamoMy TOCITi-
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JOKEHHI yBary 30CepeKyeMO Ha PeKIaMi KOMITaHii
Mint Mobile, Aviation Gin, AFC Wrexham, cniiBBiiac-
HUKOM SKHX OyB 4H JIOCI € TOJiBYyACEKHHI akTop PasH
Peiinonbc, BiMOMHA CBOIM HEMEPECITHUM MOy TTSIM
TYMOPY, JOTEITHICTIO, KPEATHBHICTIO Ta HEOPAMHAP-
HICTIO MUCIICHHSI.

Mera crarTi nonArae y BUSBICHHI, aHaJi30Bi
MpUHOMIB MOBHOI TpH Ta 3’sICyBaHHI IXHBOI CHELH-
(biky B acriekTi MOBJICHHEBOTO BILUIMBY y PEKIAMHHUX
OBITOMJICHHSX.

Marepianom IOCHIKEHHSI CIIyryBaja pekiaMa
xoMmmanii Mint Mobile, Aviation Gin, AFC Wrexham
2019-2023 pp., po3mimeHa Ha npuBatHiii Facebook
ctopinmi Pasina PeitHonbica.

Buknaag ocHOBHOro marepiaay JOCTiIKeHHS.
3a BusHaueHHsM H. HenwmitBomu, mMoBHa Tpa — 11
«CBiJIOME€ TIOpYIIEHHS MOBHUX HOPM, TIPaBHUJ MOB-
JICHHEBOTO CITUTKYBaHHSA, a4 TaKOX TMEPeKpydyBaHHS
(BUKpUBIICHHSI, CIIOTBOPEHHSI) MOBJICHHEBUX KIIIIIE
3 METO HaJIaHHS IMOBIJOMJICHHIO OUIBIIOI €KCIpe-
cuBHOi cunn» (HemuiiBoma, 2001: 21). MoBHa rpa —
BapitoBaHH: (HOPMU 1 3MICTY PiI3HOPIBHEBUX MOBHHX
3aco0iB, sSIKe CTBOPIOE HEOMHO3HAYHICTH, OPHUTIHAIE-
HICTh, EKCIIPECUBHICTh 3 METOO JOCSTHEHHS ITparmMa-
tuuHoro edekry (Kpyteko, 2012: 210).

AHalni3 eMmipuyHOro Marepialy 3acBimdye, IO
33JUlsl  CTUMYJIIOBaHHS  acOI[laTMBHO-EMOIIHHUX
peaktiii aapecara y peKJIaMHHUX ITOBiIOMJICHHSIX
BUKOPHUCTOBYIOTh TaK 3BaHy NapOHIMIUHY aTpak-
Li0 — MiAMOPSIKOBaHE BHICYBAaHHIO 3iCTABIICHHS B
MOBJICHHEBOMY JIAHIIOKKY (OPMajbHO IOXIOHUX
MOBHUX €JIEMEHTIB, SIKE CTA€ YNHHIUKOM BUHHKHEHHSI
aMO1BaJICHTHOCTI, 110 CTA€ «3TYIIEHUMY 3MICTOBUM
KOHIIeHTpaToM TekcTy (Boporrok, 1998: 11).

VY nosinomnenHi (1) Hope everyone’s holiday is
wrestful and wrelaxing. youtube/Cs41JISTmWg (1)
CIOCTEPIraeEMoO BUKOPHCTAHHS Bi3yaJIbHO yBHpa3He-
HUX JIHTBOOAMHULIG restful, relaxing. 3ymMmucHe mnopy-
1IeHHs oporpadiuHUX HOPM Ma€ Ha METI 30JIMKESHHS
y HaIllMCaHHI JIEKCEM 3 Ha3BOIO BaTIHCHKOTO (hyTOOIB-
Horo Kiryoy Wrexham, CITiBBIIaCHHKOM SIKOTO € PasH
Pefinonpac. TakuM 4YWHOM, TApOHIMIYHA aTpaxilis
CITy’KUTb 3aCO00M Bi3yalbHOTO YBUPA3HEHHS MOBi10-
MJICHHSI, CTUMYJIIOE 30pOBY yBary, CTBOPIO€ J0Jar-
KOBI CEMaHTH4HI 3B’SI3KH, 1[0 CTAa€ MyCKOBUM MeXa-
HI3MOM JI0 aCOL[IaTUBHOI'O IEPEOCMUCIICHHS OUHULb
Ta 3allyda€ y CEMaHTHYHE TI0JIe MTOBiJOMIICHHS 103a-
TEKCTOBY iH(OpPMAIIifO 3arajJhbHOBIIOMOTO XapaKTepy.

Oxpim rpadiyHrX TpUOMIB MOBHOI TpH, BBaXKa-
€MO JOIIILHIM 30CEPENTH yBary i Ha 3aCTOCYBaHHI
B PEKJIAMHUX TEKCTaX (POHETHYHHMX IFPOBHX MPHIHO-
MiB, 30kpeMa anadopudHoi anitepauii: (2) The Team.
The Town. The Torture. #WelcomeToWrexham (1).
CHHTaKCUYHUH TTapaselni3m, o€ THaHui 3 aHapopud-

HUM MOBTOPOM CTBOPIOE PUTM, IO TIOJICTTIIYE CIIPUIi-
HATTS iHopMaii Ta cripusie ii 3anam’ITOBYBaHHIO.

Jo ¢oHeTHYHHMX MPHHOMIB MOBHOI TPH BiJTHO-
CHUMO KajaMOyp — aJIOTiYHUH MOBHHM BHUTBIp, JOTETI,
moOyIOBaHMIA Ha TPi CIIiB, 30KpeMa, Ha CMHUCIOBOMY
MOETHAHHI B OJJHOMY KOHTEKCTi a00 pi3HUX 3Ha4YeHb
OJTHOTO CIIOBa, a00 PI3HHUX CIIiB (CIOBOCIOIYYCHbD),
TOTO)KHUX 4YM TOoniOHuMX 3a 3BydaHHsMm (CemiBa-
HoBa, 2006: 199).

Koprryc imrocTpaTiBHOTO MaTepiaty Jac IiICTaBh
CTBEP/KYBaTH, 110 OMO(OHIYHUHN KamaMOyp — Hali-
MOIIUPEHIINHA BUI KaamOypy Bubipku. Omodoniu-
HUH KanaMOyp BUHUKAE TOJI, KOJIM B HOTO CTPYKTYpY
BXOJSITH OMO(OHH — OMU3BKO3BYYHI CJIOBa 3 Pi3HUM
3HaueHHsM. DoHoceMaHTHYHI acoIialil, IKi BUHHAKA-
I0Th B aJIpecara peKJiaMH, aKTyalli3yoTh acOIiaTHBHO
TIOB's13aH1 3HAYEHHS JICKCEM, CIIPHSIIOUN acKBATHOMY
JIEKOTYBAaHHIO PEKJIAMHOTO TTOBiJOMJICHHSI.

[Toka3oBUM MpUKIAZOM € peKiIaMa orepa-
TOopa MOOIIBHOI BipTyasnbHOI Mepexi Mint Mobile:
(3) Some promises are Mint to be broken. Mint
Mobile (1). Y pexIaMHOMY TEKCTI BUKOPHCTAHO 11i-
OMaTUYHUH BUpa3 be meant to be something, sxuit
3a3HaB TpaHc]opMmalliii, a came CyOCTHTYIIi CTPYK-
TYpHHUX KOMIOHEHTiB. L{inecnpsiMoBaHa 3aMiHa IeB-
HUX KOMIIOHEHTIB 1[IOMaTM4HOTO BHpPa3y IHIIUMH
MiAOPSIKOBaHA TIEBHI KOMYHIKaTHBHIN METi, TOMY
Ma€ JIETKO PO3ITi3HABATHUCS 1 IEKOAYBATHCS.

Tpamguuilino cyOCTHTYIII 3a3HAIOTH OJWHUIL,
SKi OMM3BKO3BYYHI HA3Bi MPEIMETY PEKIaMyBaHHS.
Tak, B aHaTI30BaHOMY TPUKJIAIl JIEKCUYHI OJMHHIIL,
meant, siKa IMILTIKY€ThCSI, Ta CII0BO-CyOCTUTYT, Mint,
o0'erHaHi ONMM3BKOIO (POHETHYHOIO (POPMOFO, BUCTY-
Mal0Th KOMIIOHCHTAMH CTPYKTypd OMO(OHITHOTO
KamamoOypy.

HactynHe pexiiamue noBigomiienHst Mint Mobile
JEMOHCTPY€E BUKOPHCTaHHSI OMO(OHIYHOI TPH CIiB 13
3aJy4eHHSIM TrpadoHa, IO CTBOPIOE JBOILIAHOBICTH
1 Jac MOXJUBICTH IJIsl TOABIHOTO TPOYNUTAHHS:
(4) Announcemint Some companies will spend over
85 million dollars to advertise in a game so expensive
I can't even mention its name lest we summon its
army of lawyers. 5 MILLION DOLLARS? As the new
owner of Mint Mobile, that’s a HARD no. Mint offers
premium wireless service for just $15 dollars a month,
so we could literally give away over 300,000 month
of free service and still save money (1). I'padiune
aKIIEHTYBaHHS Yy JIGKCEMi announcemint BAOKPEM-
JIFOE 3MICTOBHO 3HAYYIIMI €JIeMEHT, Ha3By KOMIIaHii
Mint, 0 He MOXe He IPUBEPHYTHU YBary ajpecara.

Sk cBigyaTh NpUKIAIU, OMO(OHIYHUHA KaiaaM-
Oyp He JuIIe BUKOHYE eKCIIpecuBHY (pyHKIIiTO, ane i
BHCTYyTIA€ KOMITO3UIIIHHO-CEMaHTUIHUM SIAPOM TIOBi-
JIOMJICHHS, CIIpUS€ 3allydeHHIO ajpecara peKIaMu
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JI0 CBOEPIIHOI TpH, y sKi BiH Ma€e CaMOCTIHHO Bij-
HOBHTH ICHYIOUI IHTEPTEKCTYyalbHi 3B A3KH AJIS Tpa-
BWJILHOI 1HTEpIIpeTallii IOBiIOMIICHHSI.

OCKUTEKY TIOBIIOMIICHHS TTiTAI0THCS IIIBUIKOMY Ta
JIETKOMY JIEKOJTyBaHHIO, afjpecaT Bi[IyBa€e 33/ J0BOJICHHS
BiJl YCHIIITHO BUKOHAHOTO KOTHITHBHOTO TPOLIECY, IO
CIIpUsi€ TIO3UTHBHOMY CIPUHHSATTIO PEKJIAMHOTO IOBi-
JIOMJICHHS B 1IuoMy. OTKe, MaeMO BCi TTiJICTaBU CTBEp-
JDKYBATH, 10 MOBHA Tpa Tependadac KOMYHIKaTUBHY
PIBHICTH YYaCHHKIB KOMYHIKAIlii, 3yMOBJICHY IXHBOIO
MOBHOIO T2 KOMYHIKaTUBHOIO KOMIIETEHTHICTIO.

CnymrHUM  BBa)Ka€MO aKIIGHTYBaTH YyBary Ha
BAAJIOMY ¥ JOpPEYHOMY BHUKOPHUCTaHHI OMOHIMiY-
Horo kanmamOypy B iHmN pexknami Mint Mobile:
(5) These pants are made of 98% metaphor, 2%
cotton, and 100% don t-get-fleeced-by-Big-Wireless
(a wool alternative). Mint Mobile (1). Slmpom cTpyk-
Typu KanamOypy € OMOHIMHU fleece (CUHTETUYHUI
HETKaHWH MaTepianl 3 moJieTHIeHTepedTaIaTHoOro
BOJIOKHA), SIKMH IMIUTIKY€TBhCS, Ta Jekcema fleece
(oOumcTHuTH; 00EPTH, SIK UNKY). Mint Mobile no3u-
IIOHYETHCS SIK YCIITHAN OFO/KETHHI OpeH I Tiepen-
IJTA9€HOTO OE3IPOTOBOTO 3B’S3KY TPSIMOTO CITOXKH-
Bada y CIIIA, sxuii nmpornoHye HalIeMOKpaTHYHiIIi
Tapuu MOOITIBHOTO 3B SI3KY.

IIle opHUM IPOSIBOM MOBHOI I'PU € BUKOPUCTAHHS
y peKJIaMHHUX MOBIJIOMJICHHSX ILIUTAT, SIKi BUKJIMKA-
I0Th B aJjpecara peeBaHTHi colliabHi a00 KyIbTypHI
3HaHHSA: (6) Is it true that amongst all the unimportant
things in life, football is the most important? Sure.
Wrexham AFC (1). ABropctBo uurtatu Amongst all
the unimportant things in life, football is the most
important npunucytoth loanny IlaBny II Ta iTamiii-
cekoMy (yTOoIpHOMY TpeHepy Appiro Cakki, 110
Mae BUKIHWKATH PO3Tady)KeHI JIAHIFO)KKH acollia-
i, moB’s13aHuX i3 (PyTOOIOM; MiJICHINTH BIUIMB Ha
o0pasHy nmam’siTh Ta ysIBY ajpecara.

I'pa uuraramu, ¢ppazeonorizMaMu, CTATUMH BUPa-
3aMHU, pSIKAMU MTOIYJISIPHUX TTICeHb, SIKi MalOTh BUCO-
KU1 00pa3HO-acoIiaTUBHUH ITOTSHITIaT Ta alleIIOI0Th
JI0 BIJIOBITHUX KYyJIBTYPOJIOTIYHNX 3HAHb aJipecara,
CTBOPIOE 0araTOBUMIpHHH iTPOBH MTPOCTIp, IO BeJe
JI0 PO3IIUPEHHS 3MICTY PEKIIAMHOTO TEKCTY.

[Toka3oBUM y 1IbOMY TIJIaHI € HACTYITHE pEKIaMHe
noBigomiteHust: (7) It'’s the most wonderful plan of the
year. Save more on your wireless with Mint Mobile (1).
AgpecaT Oe3IMOMIIIKOBO BIII3HAE PSIOK BiJOMOT pi3Ii-
BSHOT TIicHi Its the most wonderful time of the year,
sIKa BXOJAUTH y HOTO KYJIBTYpHHH Te3aypyc, 1 JIETKO
PEKOHCTPYIOE IHTEPTEKCTyasbHI 3Bsi’3kU. Takum
YUHOM, JICKCHUYHE 3aMIIEHHS B PEKJIaMHOMY TIOB1J10-
MJICHHI CITPSIMOBaHE Ha 3aKPITIEHHS eKCTIPECUBHOTO
aKIEHTY Ha 3MICTOBHO BaYKIIMBOMY €JIEMEHTI, KU
ACOIIIOETHCS 3 TPEAMETOM pEeKJIaMyBaHHS; aKTHBi-

3awii ysABU Ta yBaru ajpecara; NoJEreHHs IpoLecy
cripuiiMaHHs Ta 3armaM’ sITOByBaHHs iH(opmaii.

VYes pexnamua kammadis Mint Mobile mae Ha
MeTi BUOKPEMHUTH KOMIIAHIIO 3-TIOMIXK I1HIIUX, 30Ce-
peIVBINK yBary Ha ii HaI3BHYAWHO NMPUBAOIUBHX Y
(iHaHCOBOMY TUIaHI TIPOTIO3HUINISAX, BIIMIHHUX BiJ
KOHKypeHTiB: (8) Tastes great. Less billing. Mint
Mobile Target (1).

3 MeTor Tpe3eHTallii KOMIaHil y HaWCIpHUsT-
JUBINIOMY BHUIJISIMI TIOBIJIOMJICHHSI MAa€ MICTHUTH HE
JIUIIIE TiKaBy, a ¥ yHIKaneHy npomno3uttito (9) There s
absolutely no f****ing reason you should be paying
8100 a month when you can pay $15 a month for the
EXACT SAME THING at Mint Mobile. Plus, we send
you Christmas presents. Signing up is incredibly easy
wdMintMobile.com (1).

CtpykTypyBaHHs (DAKTHIHOTO MaTepiay Iajio
3MOTY BHSIBUTH, IIO Cepel IUPOKOBKUBAHUX MMPU-
HOMiB MOBHOI I'pH € €()EKT OIIYKaHOTO OUiKyBaHHS —
nosiBa y TOBiIOMJICHHI HemependauyBaHUX eJeMeH-
TiB, CIPSIMOBaHUX Ha aKTyali3allilo yBaru ajapecara,
KpeaTUBHY IHTEPIIPETAaIlilo 3aayMy aJapecaHTa Ta
CTBOPEHHS TYMOPHCTUYHOTO e(DeKTYy.

VY peknami mMobinbHOTO omeparopa Mint Mobile
¢bikcyeMo AeKijbKa BHUMAAKIB 3aCTOCYBaHHA e(eKTy
omykaHoro ouikyBaHHs: (10) / became owner of Mint
Mobile because I wanted to give people Premium
wireless for just 815 a month. Not to win awards.
Although, we did just win the J.D. Power Award for
Best Purchase Experience among value MVNOs (1).

(11) Newest Mint Mobile customer. Also, owner
of the company. To keep things above board, I'll be
paying myself $15 a month. #MintOwner MintMobile.
com (1)

Iamra Bimeo-pekitama TipencTaBisie miamor PasHa
PeiiHomnpaca 3 MOTEHIIMHAM KIIIEHTOM:

(12) - It’s hard to believe that in a time of crazy
inflation Mint is just $15 a month. Can you believe
that, Ronald?

— No, this doesn t seem real.

— Well, it is. Premium wireless, $15 a month.
What's your problem?

— Are there hidden cameras?

— The camera's right there. It’s massive.

— I have some major trust issues. ['ve been
through some **** man.

— [I've got you. You can trust me. I'm an actor (1).

3acTocyBaHHs e(EKTy ONIYKAHOTO OYiKyBaHHS Yy
pexiami aJkoroipHOro Hamoro Aviation Gin mMae Ha
METI MAaKCHMAJIbHO ITiJIBUIIUTH SKCIIPECUBHICTH TOBI-
nomiennst: (13) Wouldn 't trade her for all the Aviation
Gin in the world... probably. #HappyMothersDay (1)

B immiit pexmami Aviation Gin HeodiKyBaHa KiH-
IiBKa Bpaxkae CBO€IO HerlepenoauyBanicTio: (14) There s
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ZERO point talking about top rated gin with my dad.
Partly because we’ll never, ever agree on the best way
to make a Negroni... But mostly because he died a few

[lig dYac 3arambHOTO JIOKJAyHY peKliama allko-
TOJBHOTO Hamor Bunmana Tak: (15) Aviation
Home  School edition.  Official ~ sponsor of
Parent-Gin  conferences.  www.reservebar.com/
aviationhomeschool #AviationGin (1). Komiuawuii
e(exT y pexkIaMHOMY TOBITOMJICHHI BHHHKAE BHA-
CJIIJTOK PI3KOTO MEPEKITIOYEeHHS X0y JYMOK ajjpecara
3 OJTHOrO0 KOHTEKCTY Ha IHIIHUH.

3aBasKH ITPOBOMY XapakTepy PEKIaMHHX TOBi-
JIOMJICHB, SIKUil CTBOPIOETHCS IUIIXOM 3aTyueHHS
PI3HOPIBHEBUX EKCIIPECHBHUX 3aco0iB, Bijg0OyBa-
€TBCS AKTHBI3allid I1HTEIEKTyaJIbHUX 3I10HOCTEH
ajpecara, (OpPMYeThCs TMO3UTHBHE CTABICHHS [0
pEKJIaMHHMX TOBIJOMIICHb, IO BEAC [0 IXHBOTO
3amam’ITOBYBaHHS.

MogoszHaBscTBO. AiTEpaTypO3HABCTBO

..............................................................................

BucHoBku. [omiByIChbKUH akTOp, a BigHEIaBHA
mie ¥ ycminrauit 613aecMen Pasta Peitromnsac, Bimomuit
CBOIM HETIEPECIYHUM TIOTYTTSAM T'yMOPY, TOTEITHICTIO,
KPEaTHBHICTIO Ta HEOPAMHAPHICTIO MHCIEHHS, Oepe
AKTHBHY Y4acTbh B PEKJIaMi BIaCHUX KOMIaHiM.

AHaji3 pekJlaMHUX MOBIJIOMJICHb, PO3MIIIEHUX
Ha Facebook cropiHIli akTOpa, pernpe3eHTye BUCOKY
YaCTOTHICTh Y)KMBaHHS PI3HOMAaHITHUX TPUIOMIB
MOBHOI TI'PH, NOKIMKAaHUX YBUPA3HUTH PEKIAMHE
MOBIJOMJICHHSI, MPOAEMOHCTPYBAaTH AOTEIHICTH Ta
BUHAXIAJIMBICTh, CTBOPUTH NO3UTHUBHHUN HACTpil,
arMocdepy A0BipH Ta MPUXUILHOCTI ayIUTOPII.

THUIIOBOIO TEXHIKOIO BIIPOBAJKEHHS MOBHOI TPH
B TIPOAHATI30BAaHUX PEKJIAMHHUX TOBIIOMIICHHSIX €
3acTOCyBaHHS KajnamOypiB, TpaHchopmoBanux (pa-
3€0JI0Ti3MiB, IPUHOMY OLIYKAaHOTO OYiKYBaHHS, ILO
CTBOPIOE HEMOBTOPHY TOHAJIBHICTh, MOPOIKYE EKC-
MPECito, CTHMYJIIOE acOLiaTUBHO-EMOIIIHHI peakiii
azpecara, CIIpHse aKTUBI3aIii HOTO yBary.
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