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GENRE OF INTERNET COMMUNICATION OF TOURIST INTERNET DISCOURSE
AND THEIR CLASSIFICATION

This article discusses the genres of Internet communication within the framework of tourist Internet discourse. It
begins by defining the term «genrey in relation to literary texts as a stable type of text united by a communicative function
and similar compositional and stylistic features. The electronic communicative space is referred to as computer-mediated
communication (CMC). While the theory of virtual genre studies is still developing, there is no single unified term,
classification, or criteria for distinguishing genres of Internet tourism discourse. The article outlines several researchers’
perspectives on categorizing Internet communication genres, highlighting the diverse criteria used such as subject matter,
communicative purpose, degree of interactivity, types of discourse, and structural organization of webpages. David Crystal
identifies five basic Internet communication situations: email, synchronous and asynchronous chats, virtual worlds,
and the World Wide Web. Other commonly mentioned genres include forums, chat rooms, ICQ, social networks, blogs,
guestbooks, and electronic media like periodicals. The article emphasizes the lack of unified criteria for distinguishing
Internet genres, but highlights the multifaceted approach considering thematic features, communicative aims, spheres of
communication, author/reader dynamics, synchronicity, form (written vs. oral), dialogic/polylogic structure, composition,
and linguistic characteristics. Ultimately, the diverse classifications underscore the complexity of categorizing virtual
genres and the need for a consistent framework accounting for the multidimensional nature of Internet communication
across its various modes and contexts within the rapidly evolving digital landscape.
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’KAHPU IHTEPHET-KOMYHIKAIIII TYPUCTHYHOT O IHTEPHET-IUCKYPCY
TA IX KJIACU®IKALIA

Y emammi posensoaromuca sicanpu inmeprem-KOMYHIKaYii 8 pamkax mypucmuunoeo iHmepHem-ouckypcy. Jdocii-
02iCeHHS BUBHAYUAE MEPMIH «ICAHPY» CIMOCOBHO JIIMePaAmypHUX MEKCMI6 K CIMIUKO20 MUny mekcmy, 00 €OHaH020 KOMYHI-
KAMUBHO10 QYHKYIEIO I CXOHCUMU KOMROIUYIUHUMU MA CIUTICIIUYHUMU 0cobnugocmamu. Enexmponnuii komyHixamueHuil
npocmip HA3USAIOMb KOMN TomepHo-onocepedkosarnoio komyuikayicio (KOK), xoua meopisa eipmyanvrozo sxcanposnas-
cmea 6ce uje po3sUBAEMbCsl, He ICHYE EOUHO20 YHIQIKOBAH020 mepMiHy, Kiacugikayii abo Kpumepiie 0iisi pO3PI3HEeHHs
JACAHPI6 OUCKYpCY inmepHem-mypusmy. Y cmammi npedcmagieno no2usiou Kiibkox 00CIiONUKIE Ha KIACUDIKAYIIO dHcaH-
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pi6 IHmepHem-KOMYHIKayii, 6UCBIMAEHO PI3HOMAHIMHI KpUmepii, o UKOPUCMOBYIOMbCA, MAKI K MeMamurd, KOMyHi-
KamueHa mema, CMyninb IHMepaKmueHOCmi, munu OUCKYpCy ma CmpyKmypHa opearizayis eed-cmopinok. esio Kpuc-
marn euoiNAE N’AMb OCHOBHUX CUMYAYill IHMePHem-KOMYHIKAYil: el1eKmpOHHA NOWmA, CUHXPOHHI Ma ACUHXPOHHI Yamu,
sipmyanvHi ceimu ma ececgimus nagymuna. Cepeo iHwux yacmo 32a0dy8anux xaupie — popymu, yamu, ICQ, coyianvhi
Mmepedici, bnoeu, 2ocmvosi kKHueu ma erekmponni 3MI, maxi sk nepioduuni sudanus. Y cmammi Ha2o10uLyemvcsi Ha 6i0-
CYmMHOCMI €OUHUX KPUMEPIi8 0I5l PO3PIZHEHHS. IHMEPHEM-JICAHPIs, ale NIOKPecaioeEmbcst 0a2amozpanHicms nioxooy, ujo
8paAX08yE MeMAMUYHI 0COONUBOCT, KOMYHIKAMUBHI Yili, chepu CRiIKYBAHHS, OUHAMIKY A8MOpP/4umay, CUHXPOHHICHb,
Gopmy (nucomosa uu ycna), 0iano2iyHicmv/nonino2iuLicms CMpyKmypu, KOMROUYilo ma MoGHi Xapakmepucmuxu. 3pe-
wmoro, pisHOMAHIMHI Kiacuixayii niokpecaornms cKiIaoHicms Kame2opusayii 8ipmyanrbHuX Heanpis i nompeody 8 nocii-
008Hill cucmemi, AKa 6 8pAx08y8aAIA 6A2AMOBUMIPHY NPUPOOY THMEPHEM-KOMYHIKAYIT 8 PI3HUX §T pedcUMax i KOHmeKcmax

VY yughposomy nanowaghmi, wo weuoKo po3eUSAEMbCsi.

Knrouosi cnosa: Ilnmepnem-komyHikayis, mypucmuyHuil OUCKYPC, HCAHp, KIACUDIiKayis.

Problem statement. The Internet has revolution-
ized the way we communicate, interact, and access
information, pervading nearly every aspect of modern
life. One domain that has been profoundly impacted
by this digital transformation is the tourism industry.
From researching destinations and making bookings,
to sharing travel experiences and engaging with tour-
ism businesses, a substantial portion of tourism-re-
lated communication now takes place online through
various platforms and channels. (Anderson, 2005;
Baron, 2005; Craig, 2003; Crystal, 2004).

This proliferation of Internet-based interactions
within the tourism sphere has given rise to a diverse
array of communicative genres, each exhibiting
unique characteristics in terms of content, structure,
linguistic features, and pragmatic functions. These
genres range from informative travel websites and
promotional social media posts to interactive online
reviews, discussion forums, and multimodal nar-
ratives documenting travel experiences (Bushnell,
2011; Durant, Shepherd, 2009).

Understanding the nature and conventions of these
genres is crucial not only for facilitating effective
communication within the tourism domain but also
for gaining insights into the broader cultural, linguis-
tic, and technological shifts catalyzed by the digital
age. Internet communication genres within tourism
discourse represent a convergence of multiple modes
of expression, blending elements of written and spo-
ken language, integrating textual content with visuals
and multimedia, and often exhibiting hybrid charac-
teristics that borrow from established genres across
various contexts (Ivanytska et al., 2024).

These genres serve as vehicles for cross-cultural
communication and meaning negotiation, as individ-
uals from diverse linguistic and cultural backgrounds
engage with tourism-related content and interact with
one another through online platforms. The ways in
which these genres mediate and shape such intercul-
tural exchanges hold significant implications for pro-
moting understanding, mitigating misinterpretations,
and fostering inclusive and respectful tourism prac-
tices. Despite the prevalence and importance of these

Internet communication genres within tourism dis-
course, there exists a lack of comprehensive theoreti-
cal frameworks and classification systems tailored to
this specific domain. Existing genre theories and tax-
onomies, while providing valuable insights, often fail
to capture the unique dynamics and multidimensional
nature of these digital genres, which are constantly
evolving alongside technological advancements and
shifting cultural paradigms (Koval et al., 2023; Mar-
coccia, 2012, Matusitz, 2014; Montepare, 2014).

This research aims to address this gap by devel-
oping a robust theoretical foundation and classifica-
tion system for analyzing and categorizing the diverse
genres of Internet communication that emerge within
tourist Internet discourse. By employing a multidis-
ciplinary approach that draws from genre studies,
discourse analysis, multimodal analysis, and tourism
communication research, this study seeks to unravel
the complexities of these genres and contribute to a
deeper understanding of how language and communi-
cation are shaped by and shape the digital landscape
within the tourism domain.

Through a rigorous examination of the thematic
content, communicative purposes, structural pat-
terns, linguistic features, and multimodal affordances
of these genres, this research endeavors to provide a
comprehensive taxonomy that accounts for their mul-
tidimensional nature. Additionally, by exploring the
cross-cultural dimensions of these genres and their
role in facilitating intercultural communication within
tourism discourse, this study aims to offer valuable
insights for enhancing cross-cultural understanding,
language pedagogy, and industry practices in the rap-
idly evolving digital landscape of tourism.

The study and classification of genres in Inter-
net communication is highly relevant for several key
reasons: the Internet has become an integral part of
modern life, and a vast amount of communication
now takes place through various online platforms and
modes. Understanding the genres that structure this
communication is crucial for effective analysis and
participation; the tourism sector increasingly relies on
Internet communication for promotion, information
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sharing, reviews, bookings, and engaging with poten-
tial travelers. Analyzing the genres specific to tourist
Internet discourse can provide valuable insights for
tourism businesses and organizations; Internet genres
reflect and shape cultural norms, values, and modes
of expression within different discourse communi-
ties. Their analysis can illuminate cross-cultural com-
munication patterns relevant for the tourism domain;
The emergence of new Internet genres is driving lin-
guistic change and innovation. Studying these genres
enhances our understanding of how language evolves
with technological advancements; Internet communi-
cation often combines text, visuals, audio, and other
modes. Examining genres that integrate multiple
modes is important for multimodal discourse analy-
sis; insights from genre analysis of Internet communi-
cation can inform language teaching, particularly for
English for tourism purposes, by identifying prevalent
patterns and conventions; developing a comprehensive
theoretical framework for classifying and analyzing
virtual genres advances communication and linguis-
tics research, keeping pace with the rapidly changing
digital landscape; understanding genre conventions in
Internet communication facilitates more effective com-
munication, enabling users to achieve their pragmatic
goals more successfully across various online contexts.

The object of this research is the genres of Inter-
net communication that occur within the domain of
tourist Internet discourse.

The subject of the research is the analysis and
classification of the diverse genres present in tour-
ist-related online communication and interactions.

The primary aim of this research is to develop a
comprehensive theoretical framework for identify-
ing, analyzing, and categorizing the various genres
of Internet communication specific to the context
of tourism and travel. This overarching aim can be
further broken down into the following objectives:
to conduct a systematic examination of the different
modes, platforms, and types of online communica-
tion prevalent in the tourism industry and discourse;
to identify the distinct genres that emerge from these
tourist-centric Internet communications, based on
their thematic content, communicative purposes,
structural characteristics, and linguistic features; to
analyze how these genres exhibit and combine char-
acteristics of written and spoken language, as well as
features from other established genres across diverse
discourse types (personal, professional, promotional,
etc.); to investigate the role of multimodality in these
genres, wherein text is often integrated with vis-
uals, audio, and other semiotic modes; to explore the
cross-cultural dimensions and implications of these
genres, as they facilitate communication and inter-
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actions between diverse cultural contexts within the
tourism domain; to develop a robust classification
system that accounts for the multidimensional nature
of these genres, drawing from existing frameworks
while adapting to the unique dynamics of Internet
communication and tourist discourse; to contribute to
the broader understanding of how language and com-
munication evolve with the emergence of new digital
genres, and how these genres shape and are shaped by
cultural and pragmatic considerations.

By achieving these aims, the research seeks to pro-
vide a comprehensive theoretical foundation for the
analysis of genres within tourist Internet discourse,
enabling more effective communication, cross-cul-
tural understanding, and industry-specific applica-
tions within the rapidly evolving digital landscape of
tourism and travel.

The presentation of the main material. The term
“genre” in relation to the forms of literary texts and is
“a stable type of text united by a single communica-
tive function, as well as similar compositional and
stylistic features”.

Electronic communicative space in linguistics and
communication theory is abbreviated as CMC — com-
puter-mediated communication. In the mid-90s of the
last century, the term “Internet linguistics” appeared
abroad, the research object of which is electronic
communication, and the subject of research is linguis-
tic, compositional, stylistic and functional features of
electronic communication texts (Baron, 2005).

Despite the fact that in modern linguistics the the-
ory of virtual genre studies is undergoing a stage of
active formation, there is still no single term defining
a virtual genre, no universally accepted classification
of virtual genres has been developed, no unified cri-
teria for distinguishing genres of Internet discourse
have been worked out. The lack of unified criteria
for distinguishing genres of Internet communication
leads to the fact that each researcher offers his or her
own register of genres. For example, David Crystal
identifies five genres, or basic Internet-using situa-
tions: e-mail, synchronous and asynchronous chats,
including BBS (bulletin board system), virtual worlds
(VWs), and the World Wide Web (WWW).

Other scholars single out forums, chat rooms, ICQ,
social network. Forum is a section on the site, where
visitors can leave a message and discuss a certain topic.
The number of participants is unlimited, the range of
topics is vast: problems of science, politics, art, etc.
(Barlow; Bwown, Castells, 2001; Crystal, 2004).

Chat — communication in the Internet, when the
conversation is conducted in real time (on-line). Chats
can have a variety of thematic orientation, which is
reflected in the structure of the discourse: — with one
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interlocutor (a certain channel for such communica-
tion is chosen) — with a large number of people at the
same time; Examples of such systems: IRC, WebChat,
Prodigy, Video Chats, IM-bullshit, Zhabber.

ICQ is the first short message program in the
world. This program allows you to communicate with
another person also online in real time. The com-
munication involves two interlocutors — the addresr
and the addressee. Compared to chat or e-mail, ICQ
has a great advantage — the speed of communication
increases in many times.

A social network is a complex network formation
that combines the features of forums, online commu-
nities and ICQ. The primary purpose of creating these
networks is to find friends, classmates, acquaintances,
coworkers, etc. Popular resources facebook.com,
LinkedIn, Instagram (Turkle, 2005; Montepare, 2014).

Other popular genres: electronic scientific and
educational Internet publications, Internet seminars,
online conferences, psychological tests, electronic
dictionaries, electronic libraries, electronic media,
bulletin boards, analytical reviews of markets and
industries, advertisements in employment services,
electronic advertising, etc.

Electronic media include periodicals published
under a permanent title throughout the year, in which
information is presented in the form of electronic
(digital) data (Flanagin, Metzger, 2007).

Among other types blog and guestbook can be out-
lined. A blog is a website, its main content is regularly
added records, images or multimedia. The aggregate
of all blogs on the Web is called the blogosphere.
Blogs are characterized by the ability of visitors to
leave feedback on blog posts (Naqvi, 2019).

Guestbook — software (usually a script) used on
websites that allows visitors to leave various wishes,
comments, brief notes addressed to the owner or
future visitors. In this regard, a guestbook is a maxi-
mally simplified version of a web forum.

The analysis of the literature on the types of genres
of electronic communication allows us to conclude
that the selection of a genre type should be based on
its permanent features: thematic uniqueness, volume
of content, compositional, stylistic and functional fea-
tures, as well as on the technical characteristics of the
communication channel.

Based on the studies material the definition of the
genre can be worked out: a genre of Internet commu-
nication is a stable type of text with a certain subject
matter, amount of information, compositional struc-
ture, stylistic and communicative-pragmatic function,
broadcast on one of the Internet channels.

As we have already noted, modern linguistics lacks
generally accepted unified principles of classification
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of Internet communication genres. Internet communi-
cation is a combination of different discourses, i.e., it
contains their features and, therefore, does not fully
belong to any of them. For example, personal e-mail
correspondence is a business discourse, official corre-
spondence is an institutional discourse, the exchange
of scientific information is a scientific discourse, and
advertising websites are an advertising discourse. It
follows that creating a consistent classification of
Internet communication genres is either impossible or
very difficult.

Nevertheless, research in this field does not stop.
According to new researches, virtual genres should be
defined by analogy with the genres of other spheres of
communication. Accordingly, the following classes of
genres are distinguished:

— general informational genres or computer news
genres (news sites, PR sites, etc.);

— scientific-educational and special information
genres (monographs, scientific articles, interactive
training courses, abstracts, online conferences, elec-
tronic dictionaries, etc.);

artistic and literary genres (electronic libraries,
serials, annotations, reviews, etc.);

— genres that formalize non-special, non-profes-
sional communication (virtual games, live electronic
diaries, chat rooms, guest e-books, mail correspond-
ence); business and commercial genres (advertise-
ments, corporate sites, banners, etc.) (Thurlow, 2004).

For the convenience of genre classification, the
term “genre format” — hypertext, intertextual forma-
tion is introduced. According to their definition, “for-
mat” is a shell external to the discourse for the forma-
tion, structuring and placement of information, for the
realization of communicative exchanges. Based on
this notion, the following classes of Internet formats
are distinguished:

— e-mail (mailings, spam, viruses are also included
in this group);

— synchronous chats (chat rooms, ICQ);

— asynchronous chats (forums, conferences, vir-
tual diaries, etc.);

— discursive practices;

— electronic bulletin boards;

— virtual worlds;

— search engines;

— Web site;

— Internet conferences and others.

A subgenre is a genre form that represents one-act
statements; a hypergenre is a genre macro-formation
that combines several genres; a genreoid is a tran-
sitional form that is realized by speakers as norma-
tive, but which is located in the inter-genre discursive
space.
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A different classification of genres of virtual com-
munication: a website; a homepage (smaller scale
than a website); an electronic library; electronic mag-
azine; electronic letter; chat (conversations in “real
time”); guest book, bulletin board; collection of pro-
grams; catalog (e.g., of a virtual store); commercial
announcements; advertising banners.

According to another classification several inter-
related criteria are taken into consideration: thematic
feature, communicative purpose, sphere of commu-
nication, image of the author/reader, synchronous/
asynchronous time mode, form of objectification
(proximity to written or oral text), dialog/polylogue,
composition, linguistic features.

Relying on the content side of the Internet page,
groups genres by analogy with genres of other spheres
of communication:

— General informational (news); they are peculiar
to electronic media (both those with paper counter-
parts and online ones); they include actual newspaper
and magazine articulations, e-mails of viewers (read-
ers), research and news digests, special issues timed
to specific events, etc.;

— Scientific and educational genres; online
research, collections, scientific articles, glossaries,
training courses, discussion clubs, online lectures,
various kinds of testing, translators, etc.;

— Entertainment genres; among them we can dis-
tinguish humor genres;

— Genres of informal communication; these
include chat rooms, discussion groups, mailing lists
or websites;

— Genres of professional communication; business
letters, market reviews, advertisements and so on.

Classification of virtual genres is based on the
types of discourse:

1) personal discourse: personal chats in interper-
sonal (ICQ, IM) and group varieties (IRC, web chat),
personal web pages, personal weblogs, forums, per-
sonal e-mails, social networks;

2) political discourse: political web pages, politi-
cal weblogs, political chat, political forums;

3) legal discourse: web pages of law firms, legal
forums;

4) business discourse: web pages of firms, busi-
ness e-mails, Internet stores;

5) advertising discourse: web banners, advertising
e-mails, contextual advertising, pop-up advertising;

6) mass-information discourse: web pages of
online media and news agencies, mailing lists;

7) pedagogical discourse: academic web pages
(of universities, schools and other educational insti-
tutions), forums, chat rooms, multi-user educational
worlds».
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The classification of genres can be built taking
into account the communicative and pragmatic func-
tions of Internet communication. Such a classification
includes six classes:

1) informative genres (institutional web pages,
web pages of news agencies and online media, search
engines, online encyclopedias, catalogs, mailing lists,
electronic libraries and archives);

2) directive genres encouraging the addressee to
some action (web advertising, commercial and pri-
vate announcements, online stores and auctions);

3) communicative genres that satisfy the need
to communicate (chat rooms, e-mails, newsgroups,
forums, social networks);

4) presentational genres, serving to present data
about oneself or one’s works (personal web pages,
weblogs);

5) aesthetic genres, the purpose of which is to real-
ize artistic and creative potential and aesthetic impact
on partners (network novel, fanfiction);

6) entertainment genres, the main purpose of
which is to obtain pleasure (multiplayer worlds and
games) (Zantides, 2014).

Thus, the criteria for classifying virtual genres
proposed by modern linguistics are quite diverse: by
analogy with genres of other spheres of communica-
tion, by stylistic, structural and thematic features, by
content, by communicative and pragmatic function,
etc. The classes of virtual genres should be defined
based on the thematic, compositional, linguistic and
stylistic features of the text, its communicative pur-
pose, the sphere of communication (synchronous /
asynchronous time mode), the form of objectiviza-
tion, and the form of communication.

Conclusion. The classification of genres in Inter-
net communication poses significant challenges due to
the dynamic and multifaceted nature of this medium.
The lack of unified criteria and a consistent theoretical
framework has led to diverse and sometimes conflict-
ing approaches proposed by researchers. Classifying
virtual genres is a complex task as Internet communi-
cation combines features from various discourse types,
ranging from personal to professional, and exhibits
characteristics of both written and spoken language.
Many classifications have been developed based on
different criteria such as subject matter, communica-
tive purpose, structural organization, level of interac-
tivity, and type of discourse (e.g., personal, business,
advertising). However, these classifications often
overlap or contradict each other. Some common gen-
res frequently mentioned across classifications include
email, synchronous and asynchronous chats, forums,
social networks, blogs, electronic media, and various
hybrids or transitional forms. While genre distinctions
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are useful for analysis, the boundaries between genres
are increasingly blurred in the dynamic online environ-
ment, with genres often exhibiting features of multiple
categories. Multidimensional approach, considering
thematic, compositional, linguistic, stylistic, and func-
tional aspects, as well as the mode of communication
and author/reader dynamics, provides a more com-
prehensive framework for genre analysis. As Internet
communication continues to evolve rapidly, with the
emergence of new platforms and modes of interac-
tion, existing genre classifications may become obso-
lete, necessitating a flexible and adaptable approach
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to virtual genre studies. Future research should focus
on developing a unified theoretical framework that
accounts for the multidimensional nature of Internet
communication while remaining flexible enough to
accommodate the constant evolution of this medium.
In essence, the classification of Internet communica-
tion genres remains an ongoing challenge, reflect-
ing the complexities and fluidity of this constantly
evolving digital landscape. A holistic and adaptable
approach that considers multiple dimensions is crucial
for advancing our understanding of virtual genres and
their role in shaping online discourse.
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