Yakushenko I, Prykhodko O. Formation of strategic competence in teaching foreign language..

..............................................................................................................................................................

UDC 37.014.3:81
DOI https://doi.org/10.24919/2308-4863/82-2-50

Inna YAKUSHENKO,

orcid.org/0000-0003-4941-9411

Senior Lecturer at the Department of Specialized Translation and Foreign Languages
Kherson National Technical University

(Kherson, Ukraine) innayakushenko2022@gmail.com

Olena PRYKHODKO,

orcid.org/0000-0002-8732-3659

Senior Lecturer at the Department of Specialized Translation and Foreign Languages
Kherson National Technical University

(Kherson, Ukraine) olenaprykhodko@ukr.net

FORMATION OF STRATEGIC COMPETENCE IN TEACHING FOREIGN
LANGUAGE FOR PROFESSIONAL COMMUNICATION
AT ATECHNICAL UNIVERSITY

Forming strategic competence is one of the essential tasks of vocationally oriented foreign language teaching in higher
education institutions in the modern conditions of the educational process. Strategic competence (including communication
and learning strategies, learner autonomy, and individual rational style of learning activity) is characterized as the ability
to use verbal and non-verbal communication strategies to prevent or eliminate communication difficulties, as well as to
maximize the achievement of goals, improve language proficiency, gain linguistic and social experience in conditions
of insufficient communicative competence of interlocutors or unfavorable speech environment. The article reveals the
content of the concept and components of strategic competence, describes the basic principles, and investigates the
peculiarities of its formation in technical university students.

The communication strategies necessary for the phased implementation of communication activities are considered.
The necessity of developing communication and learning strategies for successfully solving communication tasks is
substantiated. The methodological principles on which the formation of strategic competence in students learning a foreign
language is based are considered. The following teaching technologies are proposed: cooperative learning (using business
games), case studies, i.e., joint solutions to professional problems, project technologies, and information technologies
(using chats and forums). Adherence to methodological principles and a skillful combination of communicative and
educational strategies lead to achieving practical communication results in a foreign language and individualizing the
educational process.

1t has been proved that the formation and development of strategic competence guarantee the formation of a successful
and confident specialist in the future who will quickly, confidently, and skillfully respond to changes in society and solve
problems using the acquired knowledge and experience.

Key words: strategic competence, foreign language education, intercultural competence, teaching strategies,
communication strategies.
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®OPMYBAHHS CTPATETTYHOI KOMIIETEHIIT IIJT YAC HABYAHHS
THO3EMHINA MOBI IPO®ECIMHOTO CIIVIKYBAHHSA Y TEXHIYHOMY 3BO

DopmysanHs cmpameiuHol KoMnemenyii € OOHUM i3 8ANCIUBUX 3A60AHb NPOGHECIIHO-OPIEHMOBAHO20 HAGUAHHS IHO3EMHOL
MOBU 8 3aK1A0aX GUIOT OCBIMU 8 CYUACHUX YMOBAX 0C8imiboeo npoyecy. Cmpame2iuna KoMnemenyisi 6KI04AE KOMYHIKAMUG-
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HI 11 HAGUAILHI cmpamezii, asmMOHOMIIO Cy0 '€KMi6 HABUAHHS MA THOUBIOYAIbHO-PAYIOHAILHULL ML HAGUWILHOL OLLILHOCHIL)
XApakmepuzyemuvcsi K 30AMHICHb UKOPUCTNOBYBAMU 6EPOATIbHI MA He8ePOAIbHI KOMYHIKAMUGHI cmpamezii 01 3ano0ieants
abo ycyHeHHs mpyOHOWi8 Npu CRIIKYBAHHI, A MAKONC MAKCUMATLHOLO OOCACHEHHS NOCMABLeHUX Yinetl, YOOCKOHANEHH S 8010~
OiHHA MOBOIO, OMPUMAHHS MOBTIEHHEBO20 T COYIANILHO20 O0C8IOY 3a YMO8 HEOOCMAMHbOI KOMYHIKAMUBHOI KOMNemeHMHOCi
CNIBPO3MOBHUKIE AO0 y HECNPUSIMIIUGIIL MOGILCHHEBILL CUnyayii. Y cmammi poskpumo 3micm ROHsImMmsL ma KOMNOHEHmMU CImpa-
me2iuHOi KOMIemeHYil, ONUCAHI OCHOBHI NPUHYUNU MA QOCTIOHCEHO 0COOMUBOCMI iT (hopMyearHs y cmyoenmie mexniunozo 3BO.

Pozensnymo komyHikamugui cmpamezii, HeoOXiOHI 051 NOeMAanHo20 30IUCHEHHs. U6 KOMYHIKAMUGHOT OisibHOCMIL.
O61pyHmo6ano HeobXiOHicmb PO3GUMKY AK KOMYHIKAMUBHUX, MAK | HA8UATbHUX cmpamegitl 3a0Jis yCRIWHO020 GUDIULeHHS.
KOMYHIKAMUBHUX 3A60aHb. PO321AHYMO MemoOuyHi NPUHYUNU, HA AKUX TPYHIMYEMbCA (POPMYBAHHA CMpameiuHoi Kom-
nemenyii' y cmyoenmie y npoyeci Ha84aHHsA iHO3eMHOI MOBU I 3aNPONOHOBAHO BUKOPUCMAHHA HACMYNHUX MEXHON02Il
HABUAHHSL, 4 came, HAGUAHHS Y CRienpayi (3 BUKOPUCMAHHAM OLLOBUX 120p),; Keluc-cmaodi, mobmo cnilvHe piuleHHs npo-
Qeciiinux npodonem; npoekmui mexHonozii; IHQopMayiuni mexnonozii (sukopucmanus yamie, gopymis). Jompumarnns
MEMOOUUHUX NPUHYUNIE MA 8Mile NOCOHAHHSA KOMYHIKAMUSHUX | HAGUAILHUX CIPAME2Il 3yMOBNIOE 00CACHEHHS eeK-

MUBHUX Pe3yTbMAmi6 CRIIKY8AHHS IHO3EMHOI0 MOBOI0 MA IHOUBIOYANi3ayii 0c8imHb020 npoyecy.

Hogedeno, wo gopmysanns ma po3sumox cmpameiunoi KOMnemenyii 2apanmyioms CMaHoGIeHHs YCRIUH020 ma
8ne6HeH020 (haxisys 6 MalloymHbomy, AKULL 6y0e uWUOKO, BNEBHEHO Md 8MIIO pedaly8amu HAd 3MIHU & CYCNilbCmsi ma
supiutyeamu npoonemMHi 3a80aHHsA, BUKOPUCTNOBYIOUU HAOYMI 3HAHHA A 00CSIO.

Kniouogi cnosa: cmpamezciuna xomnemeHyis, iHUWOMOBHA OCGIMA, MINCKYIbIMYPHA KOMNEMEeHMHICMb, HA8UANbHI

cmpamezii, KOMYHIKAMUGHI cmpameczii.

Statement of the problem. A competency-based
approach comes to the fore to train specialists in
any field of activity in modern higher education
institutions.

The competence approach focuses on achieving

integrated learning outcomes: students' general
(essential, key) and extraordinary (subject)
competencies.

As a result, modern teaching methods tend to use
the concept of «communicative competence», which,
about teaching a foreign language, is transformed
into the idea of «foreign language communicative
competence».

«Foreign language communicative competence»
is a multifaceted concept primarily related to
implementing communicative activities in a foreign
language. If we talk about the process of teaching a
foreign language in a non-linguistic higher education
institution or non-linguistic specialties, it should
be noted that its main task is to develop students'
professional  foreign language communicative
competence, which is one of the key components
of the professionalism of future graduates of non-
linguistic specialities (Ridel, 2020).

Analysis of recent research and publications.
In developing the concept of «foreign language
communicative competence», there have been
many approaches to its structuring. For example,
according to the ideas of M. Kenel and M. Swain,
the structural components of foreign language
communicative  competence  are  linguistic,
sociolinguistic, and  strategic = competencies.
L. Bachman and O. Palmer believe that the main
elements of foreign language communicative
competence are linguistic, sociolinguistic, strategic,
and pragmatic competencies. D. Himes distinguishes

only two components in the structure of foreign
language communicative competence: linguistic
and sociocultural. In the national methodology
of teaching foreign languages, foreign language
communicative competence is considered a set
of the following components: speech, language,
sociocultural, compensatory, and educational and
cognitive competencies (Ridel, 2020).

According to the analysis of modern research, the
focus of the educational process on the formation
of communicative competence in learning a foreign
language and the inclusion of strategic competence in
its composition is not exclusively a European trend.
Still, it characterizes the generally accepted approach
to language teaching globally (Mysechko, 2004).

Strategic competence is gaining relevance in our
time because it is a complex multilevel structure that
requires mastery. The formation and development
of strategic competence guarantees the formation
of a successful and confident specialist in the future
who will respond quickly, confidently, and skillfully
to changes in society and solve problems using the
acquired knowledge and experience.

The purpose of our investigation is to reveal the
content of the concept and components of strategic
competence basic principles and to study the
peculiarities of its formation in students of a technical
university on the example of teaching foreign
language speaking to the 4th-year students majoring
in Philology in the discipline «Foreign Language for
Professional Communicationy.

Presentation of the primary material. The
term «strategy» is interpreted by the authors of the
Common European Framework of Reference as «a
certain organized, purposeful and controlled line of
behavior chosen by an individual to accomplish a
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task that they set for themselves or that they face»
(Zadorozhna, 2017).

Strategic competence is defined in different ways.
M. Kenel and M. Swain define strategic competence
as a set of «verbal and non-verbal communication
strategies that are used when communication
encounters certain difficulties or is threatened with
a breakdown». J. van Eck offers a similar definition
of strategic competence: «the ability to use non-
verbal and verbal strategies to fill (compensate) gaps
in the user's knowledge of the code.» Following
O. Vanivska, we understand strategic competence as
«the ability of a person to adequately use the mastered
set of strategies based on the knowledge and skills
gained» (Ridel, 2020).

The formation of strategic competence is cyclical.
According to T. Oliinyk, each of the cycles includes
certain stages: 1) realization and analysis of own
strategies (own learning process); 2) expansion of the
range of strategies as a result of collective discussion
and own observations; 3) familiarization with other
strategies; 4) training of new strategies, individual
choice of the most effective ones; 5) use of «fading
hints»; 6) conclusions about the strategies to be used
(Zadorozhna, 2017).

I. Potiuk believes that it is essential in learning
a foreign language to know that at the present stage
of development of the theory of communicative
competence, the concept of strategic competence
includes such components as communicative and
learning strategies. While communicative strategies
are aimed at purposefully overcoming problems in
communication, learning strategies are a tool for
mastering a foreign language in general. Therefore,
researchers of this problem often consider learning
strategies as a broader concept or emphasize that
communication strategies contribute to developing
learning strategies (Zadorozhna, 2017).

The successful formation of strategic competence
requires a skillful combination of communicative
and learning strategies to achieve effective results
in communication in a foreign language and
individualizing the educational process.

Linguists  distinguish two  approaches to
analyzing and classifying communication strategies:
linguistic (interactive) and cognitive. According
to the linguistic approach (proposed by linguist
E. Theron), interlocutors with different levels of
linguistic competence use communication strategies
to reach an understanding (agree), i.e., successfully
carrying out various communicative speech
activities. Representatives of the cognitive approach,
in particular, K. Ferch and G. Kasper, considering
communicative strategies in the psycholinguistic
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plane, are convinced that they are processes that occur
in a person who learns a foreign language, focusing
on the perception, planning, and production of speech
when difficulties arise (Zadorozhna, 2017).

L. Bachman defines strategic competence as a
way to avoid difficulties and a basis for effectively
using linguistic resources. The scientist has
developed a model of strategic competence, which
includes the following components: the component
of defining communicative goals, the component
of planning (selection of adequate linguistic means
and determination of the plan of their use to achieve
communicative goals), the component of execution
(implementation of the plan of expression), the
componentofevaluation (identification ofinformation,
determination of linguistic competencies possessed
by the speaker for the most effective presentation
of this information in achieving the communicative
goal, determination of the interlocutor's ability and
knowledge, etc. The researcher considers strategic
competence integrated with pragmatic competence
(Zadorozhna, 2017).

The process of speech planning (setting
communicative goals and selecting speech strategies
and tactics) and its implementation (pragmatics itself)
should be integrated, corresponding to the nature of
communication.

The development of the methodology for
forming foreign language communicative strategies
in speaking has found theoretical justification and
practical implementation in the educational process in
the works of D. Tereshchuk. The scientist considers
strategic competence as a connecting link between
linguistic and sociocultural, linguistic and speech
competencies, which ensures the communicative
success of the interlocutor and the maximum
efficiency of communication.

D. Tereshchuk substantiated that strategic
competence includes phonetic and lexical-
grammatical knowledge and skills at the tactical
level, speech skills at the tactical-strategic level, and
communication strategies at the strategic level itself.
The researcher considers communication strategies
as a set of step-by-step thinking and speaking actions
aimed at modeling the participant's communication
of their speech behavior in such a way as to realize
communicative goals in the process of foreign
language communication (Zadorozhna, 2017).

The differentiation of foreign language
communication strategies (actions and operations
determined by the communicative and pragmatic
space, which are aimed at achieving a particular
communicative goal) depending on the stages
of the act of communication was carried out by
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E. Kyrylova. The scientist divided the strategies of
foreign language communication into metacognitive,
cognitive, and social-affective ones. Metacognitive
strategies of foreign language communication are
related to planning (pre-communication corporate
stage), management (communicative stage), and
evaluation of the effectiveness (post-communication
stage) of communication. Cognitive strategies
(communicative stage) are related to the components
of pragmatic competence - discursive, functional,
and schematic speech construction competence.
Socio-affective strategies express tolerance to another
culture, including empathy, self-organization, and
control of emotions, and are also implemented at the
communicative stage.

Accordingly, the scientist identifies pre-
communication strategies (related to planning the
goals and objectives of communication by the
communication situation, considering social roles
and communication style). The strategies of the
communicative stage are strategies of self-regulation,
interaction, and influence that regulate the tactics
of planned expression and the tactics of listening
and understanding). The strategy of the post-
communication stage covers the overall assessment of
communication (whether the goal of communication
was achieved, whether the communication process
was effective, and to what extent). This classification
is valid from the methodology of teaching
communication strategies since it corresponds to the
stages of speech production and teaching productive
types of speech activity (Zadorozhna, 2017).

It should be emphasized that in the process of
teaching a foreign language, the formation of strategic
competence, like any other, should be based on three
critical methodological principles:

— foreign language teaching should be focused
on the formation of the student's traits of a bi-/poly-
cultural linguistic personality, which makes them
able to participate equally and autonomously in
intercultural communication;

— mastering the target language as a means of
intercultural communication is possible only in
communication conditions that are close in their main
characteristics to honest communication;

— teaching a foreign language in the context of
the intercultural paradigm will be successful if it is
oriented to the student's native linguistic culture
(Ridel, 2020).

For the successful development of strategic com-
petence in students of non-linguistic specialities in
teaching foreign language speaking, we propose using
active teaching methods, i.e., the activity approach.
However, a truly active approach to foreign language
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teaching can only be realized if it is planned not in
terms of the interests of the subject teaching pro-
cess but in the specifics of students' foreign language
acquisition. Creating a microcosm of the surrounding
life in the classroom with all the fundamental rela-
tionships between people and purposefulness in the
practical use of the language is necessary. Implement-
ing the principle of activity in practice means bring-
ing the process of foreign language teaching closer
in its main parameters to the process of students'
language acquisition in the natural language environ-
ment. In modern foreign language teaching methods,
active teaching methods are those forms of interaction
between the teacher and students in which both the
teacher and the student interact closely during the les-
son, and students are not passive listeners but active
participants in the lesson. The active teaching meth-
ods used to develop strategic competence in students
of non-linguistic specialities include game methods
and problem-based learning (Ridel, 2020).

The experience of many teachers of nonlinguistic
universities shows that the interconnection of a foreign
language with the disciplines of the professional cycle
in implementing a professionally oriented approach
to the training of specialists forms professional
competencies. Using new technologies teaches
intercultural communication in the professional
sphere, i.e., allows for overcoming real difficulties in
communicating with foreign colleagues.

It is necessary to imitate the conditions of actual
professional activity to implement a professionally
oriented approach and form professional competencies
in the educational process. In our opinion, among the
various innovative trends in modern linguodidactics,
the following teaching technologies are the most
adequate to the goals set:

— cooperative learning (using business games);

— case studies, i.e. joint solution of professional
problems;

— project technologies;

— information technologies (use of chats, forums)
(Romanov, 2018).

So, for example, we propose to consider the
case-study task, which was offered to the 4th year
students of the speciality «Philology» in the discipline
«Foreign language for professional communicationy
to complete as a summarizing task after studying the
topic «Work and motivationy.

Case study: A car manufacturer

The senior managers of a car manufacturer see
an increasing level of dissatisfaction among most
of the different categories of staff. The company has
the following groups of employees, with different
benefits:
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— senior management (high salaries, free
company cars, company restaurant, 25 days annual
holiday)

— designers (high salaries, free company cars,
company canteen, 20 days annual holiday)

— production-line workers (fixed salary, company
canteen, 20 days annual holiday)

— secretarial and administrative staff (salary
according to experience, company canteen, 20 days
annual holiday)

— sales representatives (low fixed salary, plus
commission on sales, 20 days annual holiday)

— cleaners (hourly wages, no other benefits)

The managers meet to consider ways of increasing
staff motivation. They have to decide whether any of
the following suggestions would be appropriate for
different groups of employees:

— building sports facilities (gym, tennis courts)

— establishing a profit-sharing programme

— giving longer paid holidays

— offering cars at discount prices

— offering career training

— subsidizing the staff canteen

— offering early retirement

— paying a higher salary

— paying productive bonuses

— reducing the working week

— setting up a créche for employees’ pre-school-
age children

...............................................................................

In discussing the solution to the problem, students
offer solutions using the communication strategies of
proof, statement of facts, persuasion, agreement, and
disagreement. Also, communication strategies, in this
case, include strategies that allow you to receive and
analyze information during the proposed problem
situation, as well as from the speech of your classmates.
Learning strategies include using lexical and
grammatical skills in speech, i.e., strategies that ensure
a statement's linguistic and grammatical construction
and listening to someone else's statement. In addition,
learning strategies also include strategies that allow
students to apply the knowledge they have acquired in
other disciplines in foreign language communication.

Conclusions. Thus, forming strategic competence
is one of the essential tasks of vocationally oriented
foreign language teaching in higher education
institutions in the modern conditions of the educational
process. Strategic competence (which, in our
understanding, includes communication and learning
strategies, learner autonomy, and individual rational
style of learning activities) is characterized as the
ability to use verbal and non-verbal communication
strategies to prevent or eliminate communication
difficulties, as well as to maximize the achievement
of goals, improve language proficiency, gain language
and social experience in conditions of insufficient
communicative competence of interlocutors or
a non-communicative environment. It also helps

— spending money on decorating the the recipient become effective and independent in
organization’s premises (Ian MacKenzie, learning and life, developing self-awareness and a
2010). sense of responsibility for their actions.
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