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JIU3AWH JOIOTHUITY BEBCAMTIB KOMIKCIB

Cmamms npucesuena 00CIiONCeHHIO, CUCIEMamu3ayii ma y3a2aibHennio ingopmayii npo ocobrueocmi Ousatiny 1020-
munie 6edcaimie KOMIKCIG K iX 0006 '513k06020 enemenny. JJoCHiONHCeH Hs: MICIUMb 0271510, Y3a2albHeHHsT Ma CUCIEMAmu-
3ayis HAYKOBUX | OUBATIH-NPAKMUYHUX OOCTIONCEHD, SKI MOJICYMb OYmu penesanmuumi 05 OU3AHy 1020Munie 6edcaumie
KOMIKCI8 — 30Kpema, uepe3 maki nioxoou: 3a2abHi Xapakmepucmuki 1020Mmunié YCRiuHUX 6e0catimie Komixcig; ocoonu-
8ocmi OU3AUHY 1020MUNi8 y YUppPosux/6eOKOHMEKCMax, cneyuixa 1020munis y sHcaupi Komixcig. Pesyromamu ananizy
niomeepoIICyIoms akmyaibHicmes memu pooomu. Memooono2iunolo 0CHOB80I0 OOCNIOIICEHH CMAU KOMIIEKCHUU NiOXIO,
Memoou 8I3YANIbHO-AHANIMUYUHO20, MOPGOLOSIUHO20, CMPYKMYPHO20 [ NOPIGHAIbHO20 AHALIZY 00 €KMI8 OOCHIONCCHHS,
cucmemamuszayis iHgopmayii npo pizHOBUOU T020MUNIE ECeC8IMHbOGI0OMUX Gebcalimis kKomikcie. Mema docnidiceHHs
nonsizana y pospoobyi ix pekomenoayiti wo0o OU3auHy 1020muny 0is 6eONIAM@opmMu YKPAiHCbKUX KOMIKCI8, W0 NOEOHYE
Qyuryiro onaain-oioniomexu ma meopuo2o xady O/ XYOOUCHUKIE HA OCHOBI cucmemMamu308anol inghopmayii 3 HayKosux
Oorcepen ma pesyibmamie ananizy OU3aliHy 1020munie sioomux gedcaiimis Komixcig. Pesynibmamu 00cnioxicens 00380101u
BUOKPEMUMU OCHOBHI NPUHYUNU CIBOPEHHSL OU3AUHY T020MUNIE 015 8e0CAUmMi6 KOMIKCIB: OANAHC MIdC eMOYiliHOW Npusa-
bausicmio, YumadenbHicmio, 6iONOBIOHICINIO CIMUIO KOMIKCI6 I a0anmueHicmio 00 pisHux yu@posux niamgopm. B pobomi
NPOAHANIZ3068aHO OU3ALH JI020MUNIE BCECEIMHbOGIOOMUX 8eOCAUMIE KOMIKCIB, GUSHAUEHO Ma CUCMEMAMU308aH0 THpopma-
Yito npo ix xapakmepui O3HAKU MA CYYACHi MeHOeHYii PO3GUMKY 3 AKYEHMOM Ha IHOYCMPIIO KOMIKCI8 | 2papiunux pomanie.
Ilposedeno ananiz ncuxonociuHo2o 8NaUBy KOIbop, wpugmie ma Gopmu 1020muny Ha cnpuiiHamms openoy. Pospobrerno
Kpumepii 60aio2o 1020muny 0.1 6e0ni1am@opmu KOMIKCI6 i3 Ypaxy8anHam KYIbmypHUX ocoonusocmel i Yinbogoi ayoumopii.
Po3pobreno pexomendayii jo0o cmeopents yHisepcaibHo2o OU3AUHy 1020Muny, aKutl a0annyemcs 0is pisHux hopmamie:
Odeckmonnui inmepgetic, MOOLIbHI 000amKuU, OPyKoGaHi mamepianu, mepy mowo. Busnaueno ma onucano npunyuni cmeo-
PEHH3L 1020Munie 015l YKPAiHCbKUX 6e0Catimie KOMIKCIS, Wo NiOKpeCuoioms HAYylOHAbHY [QCHMUYHICb.
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LOGO DESIGN FOR COMIC WEBSITES

This article's summary is dedicated to the research, systematization, and generalization of information about the
Seatures of logo design for comic websites, as an essential element. The study includes an overview, generalization, and
systematization of scientific and design-practical research that may be relevant for designing logos for comic websites —
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specifically through approaches such as: general characteristics of logos of successful comic websites; features of logo
design in digital/web contexts; and the specifics of logos in the comic genre. The analysis results confirm the relevance
of the topic. The methodological basis of the research includes a comprehensive approach, methods of visual-analytical,
morphological, structural, and comparative analysis of the objects of study, and the systematization of information about
the types of logos of world-famous comic websites. The goal of the research was to develop recommendations for logo
design for a Ukrainian comic web platform that combines the functions of an online library and a creative hub for artists,
based on systematized information from scientific sources and the results of analyzing logos of well-known comic websites.
The research findings allow identifying key principles for creating logos for comic websites: balancing emotional
appeal, readability, style consistency with comics, and adaptability across various digital platforms. The work analyzes
the logo designs of globally recognized comic websites, defines and systematizes information about their characteristic
features and current development trends, with an emphasis on the comic and graphic novel industry. An analysis of the
psychological impact of colors, fonts, and logo shapes on brand perception was conducted. Criteria for a successful logo
for a comic web platform were developed, considering cultural features and the target audience. Recommendations were
created for designing a universal logo that can be adapted for different formats: desktop interfaces, mobile apps, printed
materials, merchandise, etc. Principles for creating logos for Ukrainian comic websites that emphasize national identity

were identified and described.

Key words: comics, website, logos, identity; visual communication, logo characteristics.

IlocTanoBka mpodjgemMu. Y cydacHoMy iHQOp-
MAaIiifHOMY MPOCTOPI JIOTOTHIT BUKOHYE HE JIMIIE
eCTeTUuHy, alle W crpareriyny ¢QyHkuito, 3adesre-
Yyro4H JUQEpeHIliallito cepel KOHKYPEHTIB, (hopMy-
FOUM TIEpIe BPaXKCHHS Ta MiJCHIIIOI0YN eMOIIHHUN
3B’SI30K MDK OpeHmoM i crokuBadeM. OcoOmuBoi
Bard 114 mpoodnema HabyBae y cpepi KOMIKCiB, /i€ Bi3y-
aTBHUW CTWIIb 1 rpad)iyHa MOBa € OCHOBHUMH KaHa-
JaMH KOMYHIKAIll 3 HUIbOBOKO ayautopieto. CTBO-
PEHHSI JIOTOTHUITY JIJIsl BeOCATy KOMIKCIB Ma€e Ha MeTi
HE JINIIIE BUOKPEMJICHHS OpeHITy, a i mepenaqdy Horo
IIHHOCTEH, >KaHPOBOI crenmu(ikhn Ta KyJIbTYPHOTO
KOHTEKCTY. Y IIbOMY ACTEKTi JIOTOTHIT BHCTYIIAE HE
pocTo rpadiyHUM CUMBOJIOM, & IHTETPOBAHUM eJie-
MEHTOM iJJCHTUYHOCTI, 1[0 BILUTUBAE HA JIOBIPY CIIO-
JKUBaYiB 1 GopMye craii acomiamii y iX CBIiJOMOCTI.
3BakalOuy Ha BCE BMIIECKA3aHE aKTYaJbHUM € IPO-
BEJICHHS TOCIIKECHHS 0COONMMBOCTEH MHU3AHY JIOTO-
THIIIB BCECBITHBOBIIOMUX BeOCANTIB KOMIKCIB JUIA
BHSIBIICHHSI 1X OCOOJIMBOCTEH Ta aKTyallbHUX TEHICH-
LIl PO3BHUTKY .

AHaJi3 10caiIzKeHb. METOI0 OISy JTiTepaTypHUX
JOKEpeJl 32 BU3HAUCHOI0 TEMAaTHUKOKO € y3arajibHEHHS
Ta CHUCTeMAaTH3allisl HAyKOBHUX 1 JU3aWH-TIPAKTUIHHX
JOCIIPKEHb, SKi MOXKYTh OyTH pPEJIeBaHTHUMH IS
JU3aiiHy JIOTOTHUIIIB BEOCAHTIB KOMIKCiB — 30KpeMa,
4yepes Taki MiJXOAU: 3arajbHi XapaKTePUCTHKH JIOTO-
THUIB YCIINIHUX BeOCAHTIB KOMIKCIiB; OCOOJIHMBOCTI
MU3aifHy JIOTOTHUINIB Y HH(PPOBUX/BEOKOHTEKCTAX,
cnerndika JOTOTUIIIB Yy KaHpPi KOMIKCIB / Bi3yaub-
HOTO cTopiteniHry. HeoOXiqHO 3a3HauWTH, MO HAy-
KOBI1 JIOCIIIJDKEHHS, SIKi 3/IIMCHIOIOTh aHalli3 Ju3aiiHy
JIOTOTHUIU BeOCANTIB KOMIKCiB, ()aKTHYHO BiJCYTHI.
ToMy B po0OTI PO3IVISSHYTO 3arajbHi JOCIIKEHHS
JIOTOTHITIB ITapajelIbHO 3 TEMATHKOIO KOMIKCIB 1 BEO-
mu3aiiHy. [IpoBeneHmit aHaIi3 OXOIUTIOE aKaIeMivyHi i
MIPaKTHYHI IyOIiKaIlii Moo JAu3aifHy JIOTOTHIIB Ta
JIOCITi/PKEHHST BEOKOMIKCIB 1 ITU(PPOBUX Mejia.

Jlorotumn nemani dacTilmie ITO3WITIOHYIOThCS HE
JIUIIe SIK TpadivHi MapKepH, a STk KOMIUIEKCHI Bi3yalibHi
KOHCTPYKLIi, 34aTHI (pOpMyBaTH acowiarii, eMOLiHHUHA
BIAITYK 1 piBeHb JOBipU ayauTopii 1o OpeHmy. 3rigHo
3 pociimkernsmMu Henderson i Cote, edekTuBHICTH
JIOTOTHITY 3HAYHOK MIPO BH3HAYAETHCS Y3TOJKe-
HICTIO CTHJIICTHYHHX PIIICHb 13 3arajibHOI0 1IeHTHY-
HIiCTIO OpeHIy. BoHM NMOBOMSATH, IO MPOCTOTA, YHi-
KaJbHICTh Ta BIAMOBIIHICTH 3MICTy MAalOTh KIIIOYOBE
3HAYEHHSI JUIs1 3a0€3MeUeHHs BIi3HABaHOCTI Ta (yHK-
nionanpHocTi Jlorotuiy (Henderson & Cote, 2019).

AHami3y 3araJpbHUX XapaKTepUCTHK AM3aiH-TIpaK-
THK JTO3BOJISI€ BUAUTATH PSAZ 03HAK, SIKi TOBTOPIOIOTHCS
B pO0OTax MO «TapHi» JIOTOTHIIX YCIIIIHUX OpEH/IIB.
[epenycim ne npocrora. Ha gymMKy HayKoBIIiB J10TO-
THUI BeOCATy MOBUHEH OyTH MPOCTHM, JIETKO Ii3HA-
BaHUM 1 0Oe3 3aliBux meranei. Sk 3a3HaY€HO B CTATTI
(Logo Design: The 5 Characteristics of Great Logos):
«Jlorotun mae OyTv IPOCTHM. ... BUTBIIICTE YyIOBHX
JIOTOTHUIIB, SIK MPaBHJIO, € TIPOCTUMHU JIOTOTUIIAMI.
Woro nmzaiiH Mae BiINOBiZaTH KOHTEKCTy OpeHIY,
riatopmu Ta 1IkoBoiI ayauropii (5 Characteristics of
Great Logo Design). Jlorotun mMae BUPI3HATHCH CEPE]
KOHKYPEHTIB/aHAJIOTH, a TiclsT 1-2 meperisaiB OBH-
HeH OyTH JIeTKO Ti3HaBaHUM KOpHcTyBadeM. Jlororum
CY4acHOTO CaWTy Ma€ BUTPUMYBATH BUIPOOYBaHHS
gacoM 1 00pe 1 SIKICHO BUINISLIATH Y PI3HUX PO3Mi-
pax, Ha Pi3HUX HOCISIX (AECKTOI, MOOAI, IPYK TOIIO)
(8 Characteristics of Successful Logo Design). Haykos-
IIIMH BHSIBIICHO, IO KOJIIPHE Ta IIPH(TOBE PIlICHHS
JIOTOTHIY, OTO (popMa BIUIMBAE HA BPAKCHHS, YUTa-
OenbHICTH 1 1TOB’sI3aHi 3 TOBapHOIO Kateropieto (Bacu-
nbeB, 2024). P mociipkeHb IPUCBSIUEH] JIOTOTUTIAM,
JUISL IKAX YATA0ETLHICTE HE € TOJOBHOIO METOIO, ajie
BOHHU TIEPENAIOTh CTHJIB/KaHp (Y BUMAAKY MY3UKH,
metan-Tpyn) (Rijken et al., 2021). Omxe, ipu CcTBO-
PEHHI Tu3aiiHi JOroTuIly BeOcaiiTy KOMIKCIB 111 Xapak-
TEPUCTUKH BapTO BPaxXOBYBAaTH SIK 0A30Bi ITiBAJIHL.
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CyuacHi nmocmimkenss (Bacwibes, 2024) moBo-
JISITh, 110 JIOTOTHIIH CYYacHUX BeOpECypCiB MarwTh
JIOJATKOBI BHKJIMKHA Ta MOMKIHBOCTI. JlocmimKkeHus
Jun,Y. i Lee, H. (Jun & Lee, 2020) moka3sye, 1o aHi-
Mallisl JIOTOTHITY BITUBA€ Ha KOTHITUBHI W eMOITiHHI
peaxuii kopucTyBadiB. B KOHTEKCTI BeOCalTIiB KOMIK-
CiB 116 MOKe OyTH BRXKJIMBHM, a JIOTOTUIT MOXKE OyTH
AQHIMOBAHUM TP 3aBaHTAKCHHI Ta IHTEPAKTHBHUM.
Byayuu 1HTepaKTUBHUM €JIEMEHTOM, JIOTOTHII € KJTi-
KaOeJIpHUM Ta pearye Ha CKPOJIIHT Ta HaBOKEHHS,
10 HEOOXiAHO TependadaT Ipu Po3poOIll THU3aiHYy.
Xoda KOHKPETHUX aKaJeMIYHUX JOCHIKeHb caMe
PO JIOTOTUIM BEOCAHTIB KOMIKCIB Mallo, 3aralibHi
JU3aHH-TIPUHIIMIIA MOXKHA CKCTPAIoitoBaTH. Bed-
CalTH KOMIKCIB IOBHMHHI KOPEKTHO Bi0Opaxatu
JIOTOTUN Ha JECKTOMax, MoOaiinax, IyaHmerax, y
(haBikoHi, B commepexax Tomo. Lle migkpecitoe 3Ha-
YeHHSI MaclITaboBaHOCTI Ta TPOCTOTH JIOTOTHUIIIB
BeOCAalTH KOMIKCiB, IIO TMOBHHHO OyTH BPaxOBaHO
mpu po3pobui ix nuzaitny. Ha BeOcaiiTax KOMIKCIB,
e MO)Ke OyTH 3HAa9HA KUTBKICTh BI3yaJIbHUX CTUMY-
JiB (KaapiB KOMIKCY, aHIMaIlisl, IHTepAKTHUB), JTOTOTHUII
Mae OyTH OCTaTHHO CHJILHHM, OO0 BUIIATHCEH, aie
He BiJiBoJiKaTH Bij KoHTeHTY. Jlocmimkenns W. Guan,
D. M. Cho i L. Zheng (Guan et al., 2025) noBoasTsb,
0 aHIMOBaHI JIOTOTHITM 3 HemependadyBaHUMH
prcaMHu Ta 300paKeHHSIMH, SKi BUKIUKAIOTH TOUyTTS,
3 TeIOHICTHYHUMH €MOIIHHUMH 3BEPHEHHSIMH I10CH-
JIOIOTh CTIHKYy yBary KOpHUCTyBadiB. BamiHICTh Bek-
topaoro Qopmary (SVG), ontumizauis Ui IBUI-
KOT'O 3aBaHTAKEHHS, aJarTarlis g TeMHHUH/CBITIn
PEXKHUM — 111 ACTICKTH BIUIMBAIOTh HA JM3aiH JIOTOTUITY
y Bebcepenopumi. OTxe, B MUOPOBOMY KOHTEKCTI
JTU3aiH JIOTOTHITY Ma€ BPaXOBYBaTH HE TUTHKU CTHJIb 1
OpenauHr, ane i TexHiuni i UX-acnexTu.

OxpeMuil HarpsiM CydYaCHUX JIOCIIDKEHb CTO-
CYETBCS TEOMETPHUUYHHMX XapPAKTEPUCTUK JIOTOTHIIIB,
R. Van der Lans i R. Pieters poBenu, mo ¢dopma i opi-
€HTAIS TpaQigHAX CIEMEHTIB MPSIMO BIUTUBAIOTH Ha
CIpUIHATTS OpeHay. 30KpeMa, TOpWU3OHTANbHI JIiHIT
(hopMyIOTh BITUYTTS CTaOIIBLHOCTI W rapMoHii, Tomi
SIK BEPTUKAJIbHI aCOIIFOFOTHCS 3 CHIIOK0, aMOIIIHHICTIO
ta po3sutkoM (Van der Lans & Pieters, 2017). Takum
YHHOM, CTPYKTYpa JIOTOTUITY BUCTYIIA€ IHCTPYMEHTOM
Bi3yaJIbHOT KOMYHIKaIlii, 3IaTHAM BIDIHMBATH Ha (hOPMY-
BaHHsI YSBJICHHS IPO «OCOOHCTICTE» Openay. J. Park,
A. B. Eisingerich i G. Pol y cBoiii npani naronomry-
I0Th Ha POJIi €CTETHKH Yy OpeHAnHry. BoHU BKa3yloTh,
IO TIOEHAHHS KOJIbOpY, GopMu Ta TpadivHUX JiHIH
BH3HAYA€ PIBEHb EMOIINHOI 3aydeHOCTI ayauTopii.
ABTOpamM# BUSIBIICHO, 110 JTAKOHIYHI KOMITO3HIIi1, T00Y-
JIOBaHI Ha YITKHUX JIiHISX, JETIIe 3araM’ sITOBYIOThCS
1 BUKJIMKAIOTh acormiaii 3 npodeciiHicTio Ta Haii-
nictio (Park., Eisingerich & Pol, 2019).

V3araipHeHWH aHai3 MpoOJIeMH TPEICTaBUIIN
S. Bresciani i M. J. Eppler, sxi 3milicHumm cucremMa-
TUYHUH OINISI HAyKOBHX Ipallb 32 OCTaHHE AECATH-
mitTs. BOHM migKpecnioTs, MO akTyalbHI TEHICH-
Uil y 1u3aiiHi JIOTOTUITIB OPIEHTOBaHI Ha MiHIMai3M,
THYYKICTh BHUKOPUCTAHHS B LIU(QPOBOMY CEPEIOBHILI
Ta aKIEHT Ha reoMeTpuuHuX hopmax. OcolnnBe miciie
3aiiMarOTh BEPTHKAIbHI Ta TOPU3OHTAIBHI JiHII, SKi
3a0e3Mevy0Th YHIBEPCATbHICTh 1 POCTOTY JIOTOTHITIB
y pisHux meapiagopmarax (Bresciani & Eppler, 2020).

Xoua ChOTrOJIHI HAyKOBI JOCIIJDKSHHS PO JIOTO-
TUNM BeOCalTIB KOMIKCIB Maibke BIJICYTHI, MOXKHA
BHOKPEMHTH KiJIbKa cTIenn()iTHIX MOMEHTIB, CITUpa-
FOYHCh HA CYMIXKHI TOCHI/KeHHS (KOMIKCH, BEO, 1J1r0-
CTpallisi, Bi3yajabHa KOMYHIKaIlis TOIIO) i 3aCTOCYBaTH
ix mo nororumis: Ilo-mepury, 3Bakarouu Ha Te, IO
BeOCalTH KOMIKCIB 4acTO Halle)KaTh IIEBHOMY JKaHPY
(cymeprepoii, Manra, BeOTyH, rpadiyHuii poman), ix
JIOTOTHIT Mae BimoOpa)kaTh el JKaHp CTHIIICTHYIHO.
Hanpuknaza, tunorpadixa, popmMu cuMBoITiKH, KOTIIp,
SIKi ACOLIIFOFOTHCS 3 KOMIKCaMU (HaIiBTOH, «BHOYXOBI»
(dhopmu, CcTpinKy, OamOHYUKH ciioBa Towo). [To-npyre,
KOMIKCH — II¢ Bi3yaJbHHH KOHTEHT, TOMY JIOTOTHII
MOXe MMOEHYBaTH MPHU(TOBI Ta rpadivHi eIeMEHTH.
[Ipu oMy Ba)KIMBO OalaHCYBaTH MK JTEKOPaTHB-
HICTIO (SIKa MOXE «IEPEeBaHTAXKHUTH») 1 YUTAOENb-
HicTio. [To-Tpete, BeOCalT KOMIKCiB 4aCTO Ma€ MaHel,
a"iManii, ckpoin-icropii. Jlororun mMoxe OyTH yacTu-
HOIO I[LOTO JIOCBily (HAampuKJiIa, TpaHC(HOpPMYBaTUChH
TIpH 3arpys3Iii, 3MiHIOBaTHCh B TEMHII/CBITIIN Temax,
OyTH IHTEPAKTHUBHUM €JIEMEHTOM ). AyTUTOPIs KOMIK-
CiB 4acTo € OLTbII BUMOIJIMBOIO J0 CTUIIO U KYIb-
TypH. ToMy JOroTHN Mae MaTH €IEMEHTH, SIKi ofIpasy
CUTHAJII3YIOTh «II€ came MPO KOMIKCH», ajie BOIHO-
yac OyTH YHIKaJIbHUM, HE TEPEIUTyTaHUM 3 iHIIUMH
miarpopMaMu UM BUIABHUIITBaMH. KOMIKCH 9acTo
TepenaroTh He JINIIE icTopito, ajme i HacTpii. Jloro-
TUII MOXKE CTBOPIOBATH OYIKYBaHHSA (KaHp, T'yMOp,
npama). BBaxkaeTbes, 10 JOLUIEHO BUKOPUCTOBYBATH
MPUHIMIN Ha3BU OpeHay Ta nupoBoi LTocTpamii y
cTBopeHHI Openi-inenTnanocti (Evans, 2024). Yacro
KOMIKCH TIepeTTIsIIaloTh Ha MOOaiIax, i JJOTOTHI Mae
no0pe BUIVISANATH HaBiTh y MaJeHbKOMY (opmari
(favicon, MmoOaiin-1iarnka), a TAKOXK Ha BEJIMKHUX €Kpa-
Hax (webtoon, manmer). e migcumoe morpedy B
MPOCTOTI, MAcCIITa0OBAaHOCTI Ta aJaNTUBHOCTI s
JIOTOTHUIIB BEOCANTIB KOMIKCIB.

[lincymoByrOuH 3a3HaueHe BUIIE, MOKEMO KOHCTa-
TYBaTH, 1110 B Cy4YacHiil HAyKOBii JTiTepaTypi BUBYAIHCS
TEMH, 1110 BUCBITIIIOIOTH MUTaHHS AU3aliHY JOTOTUIIIB
Buitomy. [Ipore, nuTaHHAME JU3aliHy JIOTOTHUITIB BeO-
CalTIB KOMIKCIB HE TPHUIUICHO TOCTATHHOI yBaru 3
00Ky HayKoBIIiB. TOMy TeMa € aKTyaJIbHOIO 1 CBO€Yac-
HOI0, 3BYKAFOYH Ha PO3MIUPEHHS Chepr MisTTbHOCTI.
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Meta nociigeHHs Ioysirae B po3pooii o0rpyH-
TOBaHUX PEKOMEH/IAIIIH 11010 TU3aiHY JIOTOTUITY JJIst
BeOImIaTrGopmMu YKpaiHCHKUX KOMIKCIB, IO TTOETHYE
(hyHKIIFO OHIAiH-610MI0TeKN Ta TBOPYOTO Xaldy s
XyAO’KHHUKIB Ha OCHOBI CHCTEMaTH30BaHO1 iHpopMarii
3 HAYKOBHX JIKEpell Ta Pe3yJbTaTiB aHaji3y JU3aiHy
JIOTOTHIIIB BIZIOMHX BeOCaiiTiB KOMIKCIB.

Buknan ocnoBHoro marepiamy. Jlorotun — ne
nepuie, o O0ayuTh KOPUCTYBad, KOJIM 3aXOOUTh Ha
BeOCalT KOMIKCiB. 3aBISKH JIOTOTHITY KOPHUCTYyBad
MOX€ LIBHJKO PO3Mi3HATH MOTpiOHUI BeOcaldT abo
Openn. Bin 3amae ToH ychoMy OpeHIy: TOKa3ye CTHIIb
iCTOpiH, eMOLlii TepcoHaXiB 1 XKaHPOBUI HAPsIM (Bix
TepOiYHOTO J0 TYMOPUCTUYHOTO YW JIPAMATHIHOTO).
CphOroHI KO KOMIKCH BUXOISATH HE JIMIIE Ha Imarepi,
a 1 OHJIAliH CepeloBUINI, TU3aiH JOTOTHITY I BeO-
CaliTy cTa€ KJIIOYOBUM €JIEMEHTOM aileHTHKU. Bin
MOBHHEH OyTH MOEIHAHHIM KpEaTHBY, TEXHOJOT] Ta
po3yMiHHS kaHpy. JIOroTHIT Mae He POCTO MPUKpa-
IaTH CaiT, a OyTH Bi3yaJdbHUM MPOTOBKEHHSIM iCTO-
Ppifi, SIKY pO3IIOBiAArOTH HOTO KOMikcH. ToMy toroTutt —
Lle He JIUILIE 3HAaK, a eMOIlis, IO 3amaM SITOBYEThHCS.
Bin He numre 3a0e3nevye BIi3HABAHICTb, aje i CTBO-
PIO€ eMOIIIHUI 3B’ SI30K 13 ayIUTOPIERO.

Komikcn MaroTh BIIaCHY Bi3yallbHy MOBY, IO
TIOETHYE SICKpaBl KOMBOPH, MWHAMIYHI MIPHUPTH 1
XapakTepHy CTHIJIICTHKY imoctpamii. st xomikciB
XapaKTEpPHUM € BUKOPUCTAHHS HECTaHJApTHUX, CHEP-
THUX TapHITYp, SKi HarajymTh pydHEe HAIUCAHHS.
BukopucranHs B JIOTOTHIIAX I1KOHIYHUX «speech
bubbles» abo YiTKOro YOpPHOro OOBEACHHS IIiJICH-
JIIOIOTH acOITiallifo 3 KoMikcoM. HacudeHi uepBoHwMiA,
CHHIH, KOBTHUH, 1110 YaCTO BUKOPUCTOBYIOTH B KOMIK-
cax, € KJIaCHKOIO iCTOpil mpo cyneprepois. s inmi-
KOMIKCIB MOXYTh BHKOPHCTOBYBaTH MacTelbHI a0o
HEOHOBI BiATIHKK. Bci 1 eneMeHTH yacto iHTerpy-
FOTBCSI Y JIOTOTUITH BEOCANTIB KOMIKCIB.

Jlist BeOcalTiB KOMIKCIB XapaKTEpHI JIOTOTHITH
TEKCTOBOTO Ta KOMOiHOBaHOTO TUMy. DOpMa Ta KoIip
y AM3aiiHI JIOTOTUIY € KIIOYOBUMH CKJIaJOBUMH
Woro au3aiiHy, ajpke caMe BOHH (DOPMYIOTH Mepiie
BPXCHHS CIIOKMBaua Ta 3aKJIJal0Th OCHOBHU Bi3y-
aJTBHOI IIEHTUIHOCTI OpeHmy. Y cydacHOMY IH3aifHi
JIOTOTUMIB 1X PO3MISAAIOTH SK TOTY)XKHI KOMYHiKa-
LiKHI 3aCO0U, IO TTOEHYIOTh IICUXOJIOTIYHUN BILIUB,
KyJBTYpPHI acouiamnii Ta QyHKIIOHaIbHI 0COOTUBOCTI.
J1st BeOcaiTiB KOMIKCIB IIi JBa YNHHUKH MarOTh 0CO-
OnMBe 3HAYEHHS, OCKIJIBKM CaM JKaHP KOMIKCIB Biji-
PI3HAETHCS BUCOKOIO HACHUCHICTIO KOJIBOPY, EKCIIpe-
CUBHICTIO (DOPM Ta HiTKOIO CTHIII3AIlI€I0 MIEPCOHAXKIB
1 croxkeTiB. @opMa JIOTOTUIY BHKOHYE 0a30BYy pOJIb
y CTBOPEHHI «MOBHU OpEHIY», aJ)Ke KOXKEH eJIeMEHT
Ma€ BJIACHUU BI3yaJIbHUH Kof. Y nociimkeHHi «Po3-
pobxa eneMeHTIB (hipMOBOTO CTHIIIO Mara3uHy KOMiK-

ciB» (Omenpuenko Ta iHmi, 2024) migKpeciIroeThes,
o (opma JIOTOTHITY Ma€e BPaXOBYBaTH OCOOTHUBOCTI
KOMIKCHOT KyJIbTYPH, HaIIPUKJIaJl, BAKOPUCTAHHS CTHU-
Ji30BaHUX IWIPHUQTIB, MPOMaILOBAaHUX KOHTYpiB abo
imocTpaTuBHUX AeTaield. Jlorotun miatdopmu s
KOMIKCIB MO TOEJIHYyBaTH 3HAKOBUII 00pa3 (Mmac-
KOT 200 CUMBOJI) 1 TUHIOTpadiuHUi eleMeHT (Ha3By
mIaTGopMu), IO BIAMOBIa€ CydacHUM TpPEHIAM
OpeHauHTY. Y HayKOBHX Mpalsax i3 Teopii rpadid-
HOTO JAM3aliHy 3a3HAu€Ho, L0 I'€OMETPUYHI (hopMH
4acTO acOLIIOIOTHCS 31 CTaOIBHICTIO Ta BIIOPSIKOBA-
HICTIO, TOJI SIK OpraHiuHi JiHii i abcTpakTHI KOMIO-
3WIii mepenarTh KpeaTuBHICTH 1 AuHaMiky (Wheeler,
2021).

['eomeTpuyHi eneMEHTH AOMOMAaraimTh CTPYKTY-
pyBaTu JIOTOTUNI Ta 3pOOMTH HOTO JIETKO BiATBOPIO-
BaHUM y LudpoBomy (opmari. BoHn Takox MaroTh
BXIMBY cemaHTHuHY (yHkuito: Kpyr, mo cumBo-
JIi3y€e TapMOHIIO, €IHICTh 1 Oe3mepepBHICTh, YacTO
BHUKOPHCTOBYETbCS B JIOTOTHIIAX KOMIIaHiH, OpieH-
TOBaHWX Ha CIHIBHIpaIo abo iHHOBAIl (HAIPUKIA,
Pepsi). KBampar i mpsSMOKYTHHMK acOLIIOIOThCS 3i
cTabinbHICTIO, TopsiAkoM 1 mpodeciiiHicTio. Llei
rpadivamil eIeMEHT BUKOPUCTOBYIOTH y cdepax, ne
BKJIMBI HAIIHHICTE 1 CTPOTICTh (HANPHUKIIAM, OaHKA
ab0 TeXHOJIOTiYHI KoMIlaHii). TpUKYTHUK yOCOOII0€e
JUHAMIKy, pO3BUTOK 1 cuity. Bin wacTo 3ycTpidaeThes
B JIOTOTUIIaX CIIOPTHBHUX OpeHniB abo opranizamil,
110 Opi€HTOBaHI Ha nporpec (Hanpukiam, Adidas).

[lcuxonmoriyHni acmeKkT KOIbOpy B OpeHIWHTY
IPYHTY€TbCSI Ha KYJIBTYpHHUX, 1CTOPMYHHMX Ta €MO-
HIHHUX acorarisaX, mo (GOPMYIOThCSA Y CIPUAHSTTI
kopucTyBauiB. Koibpopu nororumiB He JHIIE CTBO-
PIOIOTH €CTETUYHY MPUBAOIMBICTh, & W MiJACHIIOIOTH
Mece/pk OpeHay. Tak, YepBOHUN CUMBOJI3Y€E €HEp-
Tifo, IMHAMIKY Ta €MOIIMHICTh; CHHIH aCOIIOETHCS 31
CTAOUTBHICTIO 1 JOBIPOIO; 3€JICHUH BUKIMKAE aCOIli-
arii 3 MPUPOTHICTIO Ta PO3BUTKOM; YKOBTHIA 1 TTOMa-
paH4YeBHIi YaCTO BUKOPUCTOBYIOTD JJISI MiJKPECICHHS
ONTUMI3MY, TyMOpy Ta kpeatuBHOcTi (Labrecque &
Milne, 2013), 4opHUil — TAEMHHUITIO, CEPHO3HICTH Ta
muouHy. KoMOiHaIlisS KOMBOPIB JoloMarae mepena-
BaTH TOH KOMIKCIB ILI€ JI0 TOTO, SIK KOPUCTyBay IMpo-
gyuTae iX nepii cTopiHkd. Bubip koinpopoBoi namitpu
JUIsl JIOTOTHITIB BeOCalTiB KOMIKCiB MoTpedye Bpaxy-
BaHHS 1BOX (PAKTOPIB: Bi3yaJbHOTO XapakTepy KaHpy
KOMIKCIB, IO 0a3yeTbes Ha SICKPAaBUX, KOHTPACTHHUX
KOIIbOpax; cHerudiku oHJaiH-iHTepdeicy, 1e Haji-
MipHa HACHYEHICTh MOXKE YCKIIaIHIOBaTH CIIPUHHATTS
Ta HaBiramio.

Jlinist € oguuM 13 0a30BUX €JIEMEHTIB, IKHMI BU3HA-
Yyae CTPYKTYpY Ta Bi3yallbHUH pUTM JIOTOTHIY. Bep-
TUKaJIbHI W TOPU3OHTAJBHI JiHII 4acTO 3aCTOCOBY-
I0Th JUIS CTBOPEHHS YIiTKOI TeoMeTpii, opranizarii
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MIPOCTOPY Ta aKLECHTYBAaHHS Ha KJIIOYOBHX €JICMEH-
tax. Jns BeOCalTIB KOMIKCIB IIe OCOONMBO aKTy-
QIBHO, OCKUIBKH CTPYKTypa «KaapiB» 1 «IaHenen»
y MaJbOIACaX caMa IMo co0i 3aCHOBaHA Ha JiHIHHIN
KOMIIO3HIIii. BepTukanpHi JIiHIT CHMBOJI3YIOTh CHIY,
CTaOUIBHICTD Ta PyX Yropy. Y JOTOTHIIaX BOHU BUKO-
PHUCTOBYIOTBCSI Ul CTBOPEHHS acollialiidi 3 po3BHU-
TKOM, TIOCTYIIOM, JUHAMiKO. JIOTOTUI TakoXK BiJ0-
Opakae CTaBJICHHS KOMIIAHIl 1O CBOEI MisTIbHOCTI.
Hampuknan, rpy0i minii B AW3aiiHi CHMBOJI3YIOTH
MIIHICTH i CTAOUTBHICTD, TOJI SIK TOHKI JIiHii BKa3yl0Th
Ha BUTOHYCHICTH, JIETKICTh i cy4acHicTh (LitoPrint,
2021).

HIpudT € HEBIAAITHLHOIO YACTUHOIO JIOTOTHITY, OCO-
01BO 11 BeOmuiaryopm, Jie BiH Mae OyTH 4UTa0CIb-
HUM Y Pi3HUX po3Mipax. Y KOMIKCHIH iHIyCTpil icHy€
TPAJMIlisi BUKOPUCTAHHS PYKOMUCHUX a00 CTHITI30BA-
HUX MIPHUQTIB, MO0 MiAKPECIIOTh 1HIUBITyalbHICTh
openny (Wheeler, 2021). Bonnouac cyuacHuii BeOu-
3aiiH Bijae mepeBary MiHIMaJIICTHYHUM IIpUpTaM i3
YiTKOIO TEOMETPI€I0, M0 3a0e3Meuye YHIBEPCATbHICTh
1 mpocToTy iHTerpamii B iHTepdetic caiity (Caldas,
2021).

Ha BeGcaiitax morotun mMae OyTu He nue edex-
THMM, a W TEXHIYHO aJanTHBHUM. BiH Mae YiTKO
BUIVIsLIATH 1 HAa OaHepi, 1 B favicon, MaTu MiHiMaTic-
TUYHI pilIeHHs, 3BaKal04M Ha Te, IO HAJATO JeTa-
J30BaHI PHUCYHKM BTpadalOTh 4YUTaOENbHICTh Ha
MoOiIbHUX eKkpaHaX. SVG-popmar € HalKpamum
Ul MIBUAKOIO 3aBaHTa)KEHHsS, YiTKOCTl Ha Retina-
JHCIUIESIX Ta MacIITaOyBaHHs.

B xomi mocnmijuKeHHS BHSIBICHO, MO TEeMaTHKa
JIOTOTHUITY JIJIs1 B€OCANTy KOMIKCIB € Halpi3HOMaHITHi-
1010, BiJI CymeprepoiB 10 BeOKomikciB. Tak s joro-
TUIMIB Ta BeOCAMTIB PO CyneprepoiB XapaKTEpPHOIO €
MoTyXHa TUnorpadika, Metaniyni eexTu, OMucK Ta
IrHaMiKa pyxy. st jorotumiB Ta BeOCalTiB MaHT Ta
aHIMe-KOMIKCIB XapakTepi aKypaTHi JiHii, iepormidu,
MIHIMaTICTUYHAN HiIXiJ i3 AMNOHCBKOIO E€CTETUKOIO.
Juis norotumis Ta BEOCANTIB 'yMOPHUCTUYHUX KOMIKCIB
HaBIIaKW XapakTepHi Becesi Wpu@TH, KPUBI KOHTYPH
Ta SICKpaBl KOJbOPU. ABTOPCBKi 1HJIi-KOMIKCH Xapak-
TEPU3YOTh aTMOC(EPHICTh, PYKOIIUCHI CIIEMEHTH Ta
emoriitani HacTpiid. Tomy B am3aiiHi iX JOTOTHIMIB
JIOIUTEHO BUKOPHCTOBYBATH BiATIOBITHI CIIEMEHTH.

PosrssreMo neranpHime qu3aifa torotumis (puc. 1,
puc. 2.) Bimomux BeOcailTiB komikciB. Jlyis Beix ix
XapaKTepHUMH € TpocToTa Ta Xapaktep. Jlorortun
Marvel Comics — sickpaBHii, TPOCTHIA 1 BIII3HABAHUH
3HaK, 10 YOCOONIOE CBIT CymeprepoiB, Iii Ta ermid-
HEUX ictopi. Marvel Comics (KIaCHIHHE JIOTOTHII
2000-x) — MacUBHUHN MPSIMOKYTHHUH OJIOK 13 Ha3BOIO,
Jie TOPU3OHTAJIBHI JIiHIl JIITEp CTBOPIOIOTH BIAYYTTS
MOHOJITHOCTI ¥ cuiu. YepBoHui (OH MiTKpeCItoe

JIMHAMIKyY, ajieé caMe TOpH30HTallbHa OCHOBa POOUTH
JIOTOTHII CTIHKHM 1 BITi3HaBaHUM (puc. 1, a). Lle moro-
THUII TEKCTOBOTO THITY, 716 BUKOPUCTAHO XKUPHUMH, HiT-
KUl 1 TOTy:kHUH 1wpudT OGe3 3apyOok (sans-serif).
Crucnytuii Hartuc «MARVEL» 3amoBHI0€ BCio popmy
MPSMOKYTHHKA, 10 MiJKpeciroe MacmTald i 3Hady-
ricte Openy. YepBoHMIT BKa3ye Ha €HEPris, TepoizM
1 mist, a OLTHI — HA CTIIPaBEINBICTE, YACTOTY 1 TOOPO.
VYce pa3oM CTBOPIOE BiIUYTTs €HEprii, repoizmy Ta
MOTYTHOCTI, 1110 aCOLIIOIOTHCSI 3 OCHOBHUMH TEMaMH
BcecBiTy Marvel Comics B 1iiomy Jiorotun Bupaxae
CHUITy, TUHAMIKy Ta BIIeBHEHicTh Openmy. Came uei
JIOTOTHII CTaB CUMBOJIOM CYIIE€PrepONHChKOI KyJAbTYpPH.
Omxe, mns moroturry Marvel Comics. xapakTepHa
MiHiMamicTnyHa (popMa (TEKCT i ABa KOIBOPH), IO
3a0e3MeYnI0 HOro BUCOKY 3alaM’SITOBYBaHICTh Ta
JIO3BOJIMIIM CTATH 1KOHOIO MONKYABTYpH. JloroTum Mae
BIIMIHHY aJ[alITUBHICTH 1 JISTKO MAcCIITA0yeThCs IS
Oymp-SKUX HOCIIB. BiH MOBHICTIO BiANOBimae muHAa-
MIlli CYTIeprepoCchKOTO KaHPY.

a 6 B

Puc. 1. Jlororunu BedcalTiB KOMiKCiB:
a — Marvel Comics; 6 — Webtoon; B — Tapas

XapaKkTepHUM JUIS JIOTOTHUITIB BeOCANTIB KOMIKCIB
€ TIOETHAHHS BepTHKaJel 1 ropu3onTaneil. Hatedex-
TUBHIIIUMH € PillIeHHS], JIe BEPTUKAJIBHI Ta TOPU3OH-
TaJbHI JIIHIT B3aEMOIIOTE Y KoMmo3utlii. Lle qo3Bosse
CTBOPHUTH AacoOIliallif0 3 TIaHEISIMH KOMIKCY — KITFO-
YOBUM rpaidyHAM €IeMEHTOM JKaHpy. SIK mpuxiazn
MOXKHa HaBecTH Jiorotunn Webtoon (puc. 1, 6) nmomy-
nsipHOT TuiaTdopmu Jutst myoTiKkanii HudpoBUX KOMIK-
ciB. Jlorotun xoM6iHOBaHOTO THITY, IO Mae Gopmy
CTHITI30BaHOI “‘OynbOamniKu Juisi KOMIKCIB” 13 HalH-
com WEBTOON BcepenuHi BETHKHMHU JiTEPaMH.
B nu3aiiHi 10roTHIly BUKOPUCTAHO XKUPHUH, O3 3apy-
00K, TeOMETpUIHMIA MIPU(T Ta TBa KOIHLOPU 3ETICHUH,
IO ACOIIIOETHCSA 3 KPEATHBHICTIO, MOJIOMICTIO Ta
eHeprito, Ta OUIMH, MO MiJKPECIOe KPEaTHBHICTD,
MOJIOAiCTh 1 eHepris. @opma OynbOamIKy HATAKAE HA
CHiNKyBaHHS, icTopii Ta koMmiken. Jlororun Webtoon
nepeae: KpeaTuBHICTh 1 BIAKPUTICTH TIATGOPMH IS
BCIX aBTOPiB; MPOCTOTY Ta JIOCTYNHICTb KOHTEHTY;
IyX Cy4acHOCTI W IU(POBOI KyIBTYPH; MOJOAIKHY,
JTMHAMIYHY €CTETHKY.

[le onuH 3 HAMOITBI BiJOMUX JIOTOTHIIIB B cdepi
koMmikciB mae xommanis Tapas Media Inc. (CLLIA,
3acHoBaHa y 2012 p.). lle norotun koMOiHOBaHOTO
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THUITY, IO CKJIQAAETHCS 3 ABOX YaCTHUH — rpadivyHoro
cuMBOIy (TIKTOrpaMu) Ta Hamucy tapas. ['padiunuii
€JIEMEHT — II¢ 3a3BHYail YOpHA IIAoyka Ta Kparuis
3 MOCMIIIKOIO, SIKA Harajaye oOMMYYs MEpCOHaXa 3
OYMMa Ta YCMIIIKOIO — IPYXKHIN, TO3UTUBHUNA 00pa3.
IHOAI cuMBON 300paxkeHni Ha KOBTOMY TiHi y (hopMi
koia. OCHOBHI KOJIBOPH: KOBTUH, YOpHUH 1 Oinumid.
B nororuri BUKOpPHCTaHO M’SIKWUH, OKpyDIuid, 0e3
3apy0ok (sans-serif) mpudrt, i3 MIABHUMHU JTHISIMH,
SKUN BHUKJIMKAE BITIYTTS MTOOPO3UWIMBOCTI, JIETKO-
CTi Ta TBOpYOCTi. BUKOPUCTOBY€ETHCS YOPHHIA KOIip
TEKCTY, [0 KOHTPACTYE 3 ICKPABHM JKOBTHM (hOHOM.
Kommnoszuuis sorotuny mpocra, rapMoHiiiHa, go0pe
YUTAETHCS HABITH Y MAJICHBKOMY PO3MIpi, IO BaXK-
JIMBO JIJISl 3aCTOCYHKIB 1 BeOcaiTiB. B mijioMa joroTur
BiIOOpaXkae JETKICTh, JOOPO3UWINBICT 1 TBOPUICTH
1aThOopMu ISl KOMIKCIB 1 HOBEIL.

DC COMICS

a

T

Puc. 2. Jlororunu BedcaiitiB komikciB: a — DC Comics;
0 — Image Comics; B — Dark Horse Comics;
r — ComiXology

DC Comics (onosnenuii snorotun 2012 poky) —
y BapiaHTi Ui UGPOBUX IUIATPOPM BEPTHUKAILHA
CKJIazoBa Jitepu «Dy» moemHana 3 JiHIHHAM 3THHOM,
10 CTBOPIOE €(PEKT «PO3rOpTaHHs CTOPiHKNY. Bepru-
KaJb TYT IiJKPECIIOE 1/1e10 POCTY Ta HEPEXOLy Y HOBY
uupoBy 100y (puc. 2, a).

Jlorotun BunmaBHuiTBa Image Comics — BepTH-
KaJbHAN TIPSIMOKYTHUK 13 3a0KPYIJICHUM BEPXOM,
SIKMH BUIVISIIAE SIK KOJIOHKA 9M «CTOBI». Taka dopma
CUMBOJII3y€ CTANCTh 1 BOJHOYAC HATAAyeE JpyKap-
CbKY CTOpiHKY (puc. 2, 0). Dark Horse Comics mae
JIOTOTUTI, OCHOBHUM CHMBOJ SIKOTO MOOYAOBaHHN Ha
300pakenHi koHs. [Ipu mpomy OJ0KOBa CTPyKTypa
JIOTOTUILy MAa€ YiTKy TOPH30HTAJbHY OCHOBY, IO
CTBOPIOE BITIYTTsI CTAOIIBFHOCTI 1 OalaHCy MiX 1ITF0-
CTPaTUBHOIO YaCTHHOIO Ta TEKCTOM (puUC. 2, B).

Jlororun ComiXology (puc. 2, T) cUMBOIi3ye
MO€HAHHS KOMIKCIB 1 TEXHOJIOTiH, Cy4acHICTh 1 Mpo-
CTOTY LU(POBOTO YUTAHHS Ta IHHOBALMHUN ITiIX1]
Amazon 10 KOMIiKC-1HIYCTPii. «X» — KITFOYOBHH eIre-
MEHT, II0 BKa3y€e Ha MEPETHH («Cross») MiX KOMIK-
CaMU Ta TEXHOJIOTIE€r0. 3eIEHUH KOJIip — aCOLIFOEThCS
3 iHHOBaLiSIMHU, HU(PPOBUM CEPEIOBHUILEM 1 3pOCTaH-
HsM. MiHIMaJIi3M JIOTOTUIY BiJIoOpaXkae TEXHOJIO-
TiYHY CyTHICTB CEpPBiCYy i 3pyUYHICTh Y KOPUCTYBaHHI.

Ha ocHOBI pe3ynbrariB MpOBENEHOTO aHAIi3y
BH3HAUYCHO, IO AM3aiH JIOTOTUIY ISl YKPAiHCBKHUX

wIaTopM KOMIKCIB Mae€ COUpaTHCs HE JHLIe Ha
3arajJbHOCBITOBI TPEHIH, a W HAa JIOKAJIbHUHI KyJlb-
TYpHUH KOJ. BuKOpHCTaHHS MOTHBIB YKpaiHCHKOI
OpPHAMEHTHKHM, CTHJII30BaHHX 00pa3iB mpupoxu ado
HapOJHUX CHUMBOJIB JI03BOJISIE CTBOPUTH YHIKalb-
HUI OpeHa, MO MiAKPECHIIoe KyAbTYpPHY iJCHTHY-
HICTh Ta MIATPUMYE PO3BHTOK JIOKATHHOI KpPEaTHB-
HOi iHaycTpii. BaxmBuUM € BpaxyBaHHS ayauTopii,
sIKa BKITIOYA€ SIK YKPATHCHKUX YHTAdiB 1 aBTOPIB, TaKk
1 MDKHapoIHHMX KOpHcTyBadiB. Tomy jorotum mae
3aJIMIIATUCS YHIBEPCAIBLHHUM 1 JIETKO 3pO3YMUINAM JUIS
mmobanpHO1 aymuTopii. s ykpaiHCBKHUX BeOCaWTIB
KOMIKCIB MOKHa BHUJUTUTH HACTYYITHI peKOMEHJAIil
LIOI0 IW3aiiHy JIOTOTUIMIB. BHUKOpHCTaHHS eneMeH-
TiB KyJIBTYPHOI YHIKQJILHOCTI Ta 1IEHTHYHOCTI JUIS
1aTPOPMHU KOMIKCIB MOXKE CTaTH BaKJIMBHUM iHCTPY-
MEHTOM TIOIYJIIPU3aIlii JIOKaTLHOT KYJIBTYPH Ta Bi3y-
aJIbHOI MOBH. BayKIIMBUMM e€JIEMEHTAMU € CTUIII3allis
YKpaiHCBbKUX HApOAHUX OPHAMEHTIB Yy Cy4acHOMY
rpagidHOMY KITIOUi; BUKOPUCTAaHHS 00pa3iB ¢uopH i
(ayHH, 110 CUMBOJII3YIOTh CHIIy Ta CBOOOAY; OasiaHC
MDK HAIIOHAJFHOIO 1EHTUYHICTIO Ta YHIBEpCallb-
HiCTIO, 00 OpeHA 3aJuIuaBcsi NPUBAOIUBUM JUIS
MDKHApOIHOI ayauTopii. BaxkaeMo MOMITBHAM BHUKO-
pHUCTaHHsI aKIIEHTHOTO KOJBOPY JUIS TOIIOBHOTO eJie-
MEHTa JIOTOTUILY, 11O NpPHUBEPTA€E yBary. MoxKIuBe
BUKOPHUCTAHHS 2—3 JTOMOMIKHHUX KOJIBOPIB, SIKI TOTIO-
BHIOIOTh OCHOBHHUH 1 OpMYIOTH TapMOHIHHY maIi-
Tpy. KyJnbTypHHII KOHTEKCT TaKOXX Mae€ 3HA4eHHS,
a TOMY IJIsi YKpaiHCBKOTO OpeHIly IOLIIbHO BHUKO-
PHUCTOBYBaTH KOJILOPOBI acoliarii, moB’s3aHi 3 MpH-
POJHUMH MOTHBAMH YW HApOIHUMH OpPHAMEHTAMHU
(CHHBO-)KOBTI KOJIBOPH, & TAKOXK IMOETHAHHS 3€JIEHUX
1 9epBOHUX AaKIICHTIB), ajJi¢ B Cy4YacHIW CTHIIi3amii.
HouineHuM € BUKOpHcTaHHs WpudTiB 6e3 3apy0ok
(sans-serif) jurs 3a0e3neueHHs] Cy9acHOCTI Ta 3pyd-
HOCTI YUTaHHSI. MOXIMBUI KOHTpPAcT MiX TOBIIU-
HOIO JIiHIN mTpuUXiB B mpudTax Ui ITiIBUIICHHS
BITi3HABAHOCTI. BomHouac mipudT Mae 3aIHIIaTHCS
JIETKAM JUIsl CIPUAHATTS Y MOOIIBHUX iHTEpdercax.
MoIMBe BHUKOPHUCTAHHS CTHIII30BAaHUX CJIECMEHTIB,
0 HAarajyloTh KOMIKCHI «0abmm» uu kKaiirpadito.
JloniapHO po3poOIsTH BapiaHTH IJIsl TEMHOI Ta CBIT-
JI0T TEMHU CalTy, IO MiABUIIYE TOCTYITHICTh TU3ANHY
JUIs. KOPUCTYBAYiB 3 PI3HUMHU NPHUCTPOSIMH. B siKOCTI
HaWOIIBII BAANMMX TPHUKIAIB 3 MDKHAPOIHOI TpaK-
TUKH BapTO BpaxyBaTH JOCBiJ KoMmanii Marvel,
DC rta Image Comics, 110 I€MOHCTPYIOTh IIPOCTOTY
Ta JIAKOHIYHICTH AM3aiiHy 1 cTanocti jorotumis. Lli
OpeHIH PiIKO 3MIHIOIOTH OCHOBHY (JOPMY JIOTOTHILY,
JIAIIIE OHOBJIIOIOUH HoTo Tpadiune opopMiICHHS Bif-
MOBITHO JI0 TSHJICHITiH, 1110 3a0e3Ieuye cTary BIli3Ha-
BaHICTh Ta CMAJAKOEMHICTh Bi3yaJIbHOTO CTHLTIO.
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CyuacHi HayKOBi JOCIIPKEHHS OO0 MITYYHOTO
inrenexry (L) moBomsTh HOro CHIIBHUWI BIUIMB Ha
MIPOIIeC CTBOPEHHSI JIOTOTHITIB, 3pOOMBIIA caM TpPO-
1ec MBUAMINAM, TOCTYITHIIIAM 1 BOIHOYAC TEXHOJO-
TigHO OUTHII TpoCcyHYyTHUM. ChOTOACHHI IHCTPYMEHTH
Ha ocHoBi LI 31aTHI aBTOMaTHYHO PO3POOUTH ETaIlH,
BiJ aHami3y /10 reHepanii puHKY TOTOBHX AM3aliHIB.
OnHak sIKICHUH pe3ynbTaT BUMarac He JIMIIE BUKO-
pUCTaHHsI TEXHOJIOTiH, ane i BEIMKOro PO3yMiHHS
OpeHmy Ta TBopuoro mimxomy. OCHOBHI IepeBaru
po3po0ku JioroTHMiB 3a momomororo I me mBuza-
KiCTh, aBTOMAaTH3allis IPOIECIB JO3BOJISIE CTBOPIO-
BaTH JIOTOTHIIM 3HAYHO MIBHIIE, HIK 3a TpaguLil-
HOro nu3aiiHy. Takuii BapiaHT € OiJbII BUTIIHUN
Uit KiieHTiB, ockinbku LI renepyrounm HeoOXiqHi
BapiaHTH 3MEHIIY€ Yac, a BIAMOBIAHO BUTpAaTH Ha
mociyTu au3aiiHepa. TecTyBaHHS B peallbHOMY daci
JIO3BOJISIE MOJIENIOBATH BHUKOPHCTAHHS JIOTOTHUITY B
PI3HUX YMOBax A0 HOTO OCTATOYHOTO 3aTBEPKEHHS.
JlOCTYyIHICTh TAKOX € TOJIOBHUM IUIFOCOM, OCKUIbKU
KOpHCTyBadi 0e3 Creriaai3oBaHuX HABUYOK MOXYTh
CTBOPUTH 0a30BUI JIOTOTHII 32 JOIIOMOTOIO OHJIAHH-
iHCTpyMeHTiB. BpaxoBytoun nosutusHi croponu 111,
He oTpiOHO 3a0yBaTH PO HOT0 HENTOJIKHY, a CaMe BijI-
CYTHOCTI YHIKaJBbHOCTI sika 0a3yeThcs Ha mabiIoHax,
TOMY CTBOPEHI JIOTOTHITA MOXKYTh OyTH CXOKHMH MiXkK

MMCTCIJTBO3H3,BCTBO

...............................................................................

co00r0. AJITOPUTM TeHEPYE iJiei 0€3 KOHTEKCTYyaIbHOT
IHTerpallii TUM CaMUM HE JIal0ul KOPUCTYyBauy Oaxka-
HOTO pe3yJbTary.

BucuoBku. JlocmimkeHHs JOTOTHITY TS BeOcaii-
TiB KOMIKCIB JIOBOJMTD, 110 BiH € KJIIOYOBUM €JIEMEH-
TOM KOMYHIKaLliHHO1 cTpaterii OpeHy, SIKuil BUKOHY€
SIK €CTETHYHY, TaK 1 MApKETHHTOBY (QyHKIt0. Bu3Ha-
YEeHO, IO CTBOPCHHS JIOTOTHITY ISl IJIatopM Ta
BeOCalTIB KOMIKCIB € KOMIUIEKCHUM 3aBIaHHSIM, SIKE
BHMarae iHTerparii MHUCTEIbKHX 1 MapKEeTHHTOBHX
MIXOMIB Ta BpaxyBaHHS KYJIbTYPHOTO KOHTEKCTY.
Po3poOka Takoro Bi3yallbHOrO CHMBOIy HeE JIMIIE
3a0e3MeYnTh BII3HABAHICTH OpeHny, ane i crpus-
TUME PO3BUTKY YKpaiHCHKOi KOMIKCHOI 1HAYCTpIi,
MITPUMYIOUH MOJIOTUX aBTOPIB Ta 3aTydarodl MiXK-
HapoOJIHY ayIUTOPiIo.

B xomi mocmimpkeHHS Ha OCHOBI aHaIzy JiTe-
paTypHUX JOKEepeNl Ta JIOTOTHINB BiJOMUX BeOcaii-
TiB KOMIKCIB CHCTEMaTH30BaHO iH(OpMaIio mpo ix
TUTIOBI XapaKTePUCTUKH Ta BU3HAYEHO AaKTyallbHI
Cy4acHi TeHAeHIIi ix au3aitHy. B poboti po3pobdieno
pEeKOMeH Al MoJI0 TN3aliHy JIOTOTHUITIB YKPATHCHKUX
iatdopM i BebcailTiB komikciB. PosmsinyTo pons LI
y CTBOPEHHS JIU3aiiHy Cy4aCHUX JIOTOTHUIIIB, JOIiJIb-
HICTh HOrO BUKOPUCTAHHS, MTO3UTHBHB Ta HEraTHUBHI
YUHHHAKH.

CINUCOK BUKOPUCTAHUX JI’KEPEJI
1. Bacunber O. C. JIu3aiin BeO-CaifTiB €eKTPOHHOI KOMEPIIii: €BOMIONIs, ECTETHYHI aCTIEKTH : JHC. ... JOKTOpa (imocodii
mucTenTBo3HaBcTBa : 022 «/{uzaiiny. Kuis : KHYT/I, 2024. 390 c.
2. OwmensucHko I B., baxapeuu A., bopucos 0. Po3poOka eneMeHTIB (hipMOBOTO CTHIIFO Mara3uHy KOMIKCiB. Axmy-
anvui npobnemu cyyacrozo ouzauny. Kuis: KHYTI, 2024. T. 2. C. 324-327.
3. Bresciani S., Eppler M. J. Brand logo design: a literature review and research agenda. Journal of Brand Management.

2020. Ne 27(6). P. 679-694.

4. Caldas L. Graphic design in the digital age. London: Routledge, 2021.
5. Characteristics of Great Logo Design. URL: https://liamfoster.design/graphic-design-blog-inside/5-characteristics-of-

great-logo-design (nara 3BepHenHs 20.09.2025).

6. Evans S. The Role of Digital Illustrations In Communicating Brand Identity. DOI:10.13140/RG.2.2.17135.85925.

Metropolitan University. 2024. 30 p.

7. GuanW., Cho D. M., Zheng L. Embracing chaos: the unpredictability of animated logos shapes users’ sustained
attention. 2025. Original Research PUBLISHED 06 August 2025 DOI 10.3389/fpsyg.2025.164272.
8. Henderson P. W., Cote J. A. Developing effective logos: the role of brand and design consistency. Journal of Consumer

Research.2019. Ne 46(3). P. 491-509.

9. Huang L. The Role of Animated Logos in Digital Branding. Journal of Visual Communication. 2020. Ne14(3). C.45-56.

10. JunY., Lee H. Static and Animated Brand Logos: Interplay of Brand Logos and Brand Personality on Emotional and Cognitive
Effects.The International Journal of Visual Design. 2020, Ne14(3). P. 15-28. DOI:10.18848/2325-1581/CGP/v14i03/15-28.

11. Labrecque L. I., Milne G. R. Exciting red and competent blue: the importance of color in marketing. Journal of the

Academy of Marketing Science. 2013. Ne 41(5). P. 711-727.

12. LitoPrint. Hagimo notpiden sorotun. 2021. URL: https://litoprint.com.ua/navischo-potriben-logotip (mara 3Bep-

uerns: 04.09.2025).
13. ResearchGate.
https://www.researchgate.net (nara 3Bepaenns 22.09.2025).

Static and Animated Brand Logos:

Emotional and Cognitive Effects. 2021. URL:

14. Rijken G. J., Cutura R., Heyen F., Sedlmair M., Correll M., Dykes J., SmitN. Illegible Semantics: Exploring the
Design Space of Metal Logos. 2021. DOI: https://doi.org/10.48550/arXiv.2109.01688 .
15. Park J., Eisingerich A. B., Pol G. The power of aesthetics in marketing: logos, colors, and shapes. Journal of Business

Research. 2019. Ne 98. P. 45-61.

16. Takeflyte. Logo Design: The 5 Characteristics of Great Logos. 2024 URL: https://www.takeflyte.com (mara 3Bep-

nHenns 15.09.2025).

AxryasbHl IMTaHHS TyMaHiTapHUX Hayk. Bur 93, tom 1, 2025



Bacnaren O, Heaseancpra T. Ansaita aorotumy BebcaiTiB KOMIKCIB

..............................................................................................................................................................

17. Van der Lans R., Pieters R. The shape of logos influences brand personality. International Journal of Research in
Marketing. 2017. Ne 34(4). P. 849-867.

18. Wheeler A. Designing brand identity: an essential guide for the whole branding team. Hoboken, NJ : Wiley, 2021.
400 p.

19. 8 Characteristics of Successful Logo Design. URL: https://www.prorealtech.com/characteristics-of-logo-design (mara
3BepHeHHs 18.09.2025).

REFERENCES

1. Vasyliev O. S. (2024) Dyzain veb-saitiv elektronnoi komertsii: evoliutsiia, estetychni aspekty [E-commerce website
design: evolution, aesthetic aspects] : dys. ... doktora filosofii mystetstvoznavstva : 022 «Dyzainy. Kyiv : KNUTD.
[in Ukrainian].

2. Omelchenko H. V., Bakharevych A., Borysov Yu. (2024) Rozrobka elementiv firmovoho styliu mahazynu komiksiv.
[Development of corporate identity elements for a comic book store] Aktualni problemy suchasnoho dyzainu. Kyiv: KNUTD,
2024. V. 2. 324-327. [in Ukrainian].

3. Bresciani, S., Eppler, M. J. (2020) Brand logo design: a literature review and research agenda. Journal of Brand
Management. 27(6):679-694.

4. Caldas, L. (2021) Graphic design in the digital age. London: Routledge,

5. Characteristics of Great Logo Design. URL: https://liamfoster.design/graphic-design-blog-inside/5-characteristics-of-
great-logo-design .

6. Evans, S.(2024) The Role of Digital Illustrations In Communicating Brand Identity. DOI:10.13140/RG.2.2.17135.85925.
Metropolitan University.

7. Guan,W., Cho, D. M., Zheng, L. (2025) Embracing chaos: the unpredictability of animated logos shapes users’
sustained attention. Original

Research PUBLISHED 06 August 2025 DOI 10.3389/fpsyg.2025.164272.

8. Henderson, P. W., Cote, J. A. (2019) Developing effective logos: the role of brand and design consistency. Journal of
Consumer Research. 46(3):491-509.

9. Huang, L. (2020) The Role of Animated Logos in Digital Branding. Journal of Visual Communication. 14(3):45-56.

10. Jun, Y., Lee, H. (2020) Static and Animated Brand Logos: Interplay of Brand Logos and Brand Personality on
Emotional and Cognitive Effects.The International Journal of Visual Design. 14(3):15-28. DOI:10.18848/2325-1581/CGP/
v14i03/15-28.

11. Labrecque, L. I., Milne, G. R. (2013) Exciting red and competent blue: the importance of color in marketing. Journal
of the Academy of Marketing Science. 41(5):711-727.

12. LitoPrint. (2021) Hagimto motpiden sorotui. 2021. URL: https://litoprint.com.ua/navischo-potriben-logotip .

13. ResearchGate. (2021) Static and Animated Brand Logos: Emotional and Cognitive Effects. URL: https://www.
researchgate.net .

14. Rijken, G. J., Cutura, R., Heyen, F., Sedlmair, M., Correll, M., Dykes, J., Smit, N. (2021) Illegible Semantics:
Exploring the Design Space of Metal Logos. DOI: https://doi.org/10.48550/arXiv.2109.01688 .

15. Park, J., Eisingerich, A. B., Pol, G. (2019) The power of aesthetics in marketing: logos, colors, and shapes. Journal
of Business Research. 98:45-61.

16. Takeflyte. (2024) Logo Design: The 5 Characteristics of Great Logos. URL: https://www.takeflyte.com.

17. Van der Lans, R., Pieters, R. (2017) The shape of logos influences brand personality. International Journal of Research in
Marketing. 34(4):849-867.

18. Wheeler, A. (2021) Designing brand identity: an essential guide for the whole branding team. Hoboken, NJ : Wiley.

19. 8 Characteristics of Successful Logo Design. URL: https://www.prorealtech.com/characteristics-of-logo-design .

Jlara nepioro HaJIXOUKEHHS PyKOIIUCY 10 BUAaHH:: 24.11.2025
Jara npuiiHATOTO 10 APYKY pyKOmHCy Ticis perensysanus: 10.12.2025
Jara nyomnikarii: 30.12.2025

ISSN 2308-4855 (Print), ISSN 2308-4863 (Online) 17



