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SYMBOL TRANSLATION RESEARCH ON TOURISM SOUVENIRS
OF TRADITIONAL VILLAGES IN THE YELLOW RIVER BASIN

By constructing a semiotic theoretical framework for the design of tourism souvenirs of traditional villages in the
Yellow River Basin, this paper provides doctrinal support for the innovative development of cultural industries with
regional characteristics, and further verifies the real-world application value of the symbolic translation method in the
living inheritance of traditional culture. Tourism souvenirs are the core carriers of regional cultural memory and identity,
however, the current tourism souvenirs of traditional villages in the Yellow River Basin generally suffer from the problems
of superficial references to cultural symbols, insufficient transmission of the kernel, and weak emotional connection of
tourists. Based on Pierce's semiotic theory, this paper adopts literature research method, field survey method, case study
method and morphological analysis method, aiming at constructing a theoretical method and practical strategy of symbol
translation applicable to this field. The study firstly divides the cultural symbols of traditional villages in the Yellow River
Basin into three systems: farming settlements (iconic signs), clan rituals and customs (indexical signs), and folk beliefs
(symbolic signs). Secondly, it establishes a dynamic "object-representamen—interpretant” model to reveal the meaning
transmission mechanism among cultural symbols, tourism souvenirs, and user cognition. Finally, targeted translation
strategies are proposed: iconic signs focus on form extraction, simplification and reconstruction, indexical signs
emphasize context embedding and interactive enhancement; symbolic signs prioritize semantic grafting and meaning
extension. The results show that this method can promote tourism souvenirs from superficial symbol copying to in-depth
cultural narration, providing theoretical support for the living inheritance and sustainable communication of traditional
village culture in the Yellow River Basin, while enhancing the cultural identity and market competitiveness of souvenirs.

Key words: symbol translation, Yellow River Basin, traditional villages, tourist souvenirs, pierce semiotics, cultural
symbols.
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JOCJIIKEHHS NMEPEKJIAY CUMBOJIIB HA TYPUCTHYHHUX CYBEHIPAX
TPAJUIIMHUX CEJ Y BACEHHI ’)KOBTOI PIUKHA

Cmeopioouu cemiomuyny meopemudty OCHO8Y Ot OU3AUHY MYPUCIMUYHUX CYE8CHIPIE MpaouyiiHux cil y oaceimi
piuku Xyanxe, ys cmammsi HA0ae OOKMPUHATLHY NIOMPUMKY IHHOBAYILIHOMY PO3GUMKY KYIbIMYPHUX 2aLy3ell 3 Pecionaib-
HUMU 0CODAUBOCIAMU MA 000AMKOB0 NIOMEEPOACYE NPAKMUUHY YIHHICTL MEMOOY CUMBONIYHO20 Nepekaady 6 npoyeci
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30epedicenss mpaouyitnoi Kynemypu. Typucmuyni cysenipu € 0OCHOBHUMU HOCIAMU Pe2ionanbHOl KyibmypHoi nam'smi ma
ioenmuunocmi. Ilpome cyuacHi mypucmuuui cy8eHipu mpaouyitiHux citbcokux cin y oaceuni Kosmoi piuku (Xyamxe)
3a38uUlall Marmv Maxi npooiemu: nogepxHese SUKOPUCHAHHSA KYIbMYPHUX CUMBOIIE, HeOOCmamHus nepeoayd ixHvoi
A0p0o6oi cymuocmi ma caabkuii emoyiinuil 38’130k 3 mypucmamu.Ha ocnogi cemiomuunoi meopii Yapnwvsa Ilipca 6 oaniti
PoboOmi 3acmMoco8yiombCs MeMoou IimepamypHozo 02150y, noNe6020 O0CHIONCeHH s, KeUC-aHanizy ma mop@honoziuno-
20 ananizy. Mema 0ocnioscenns nonseae y po3pooyi meopemuuHozo nioxody ma npaKmuyHoi cmpamezii CUMBONIYHOZ0
nepeHocy, wo aoanmosari came 015 0anoi eanyszi. Cnouamiy KylbmypHi CUMBOLU MPAOUYITIHUX CLIbCOKUX Cil Y bacetiti
JKoemoi piuku nodinsitomscs Ha Mpu CUCmMeMu: CilbCbKO20CNO0APCHKI NOCeNeHH s (IKOHIUHI 3HAKU), KAAHO8I pumyanu
ma 36uyai (IHOeKCanbHi 3HaKU) ma HApoOHi GIPYEAHHA (CUMBONIUHI 3HAKU). J]ani CMAHOBIIEMBCA OUHAMIYHA MOOeTb
«00'€ekm —penpezenmameHm—iHmepnpemanmy, AKa Po3KPUBAE MEXAHI3M nepedadi 3HAUeHHs MidHC KYIbMYPHUMU CUMBO-
AaMU, MyPUCMUYHUMU CY8eHIpaMu ma KO2HIYIEo Kopucmyeadie. Hapewmi npononyiomcs yinbosi cmpamezii CUMBOIY-
HO20 nepeHocy. OJisl IKOHIYHUX 3HAKI6 AKYEHMYEMbCSL HA eKCMPA2y8aHHI, CNPOWEHHI Ma PeKOHCMPYKYIL hopm, st IHOeK-
CanbHUX 3HAKIE — HA 60Y008Y KOHMEKCMY Md NOCUIEHHT IHMEPAKMUBHOCMI, OJisl CUMBONIYHUX 3HAKIE — HA CEMAHMUYHOMY
NEepeHoCcy ma pO3UUPeHHI CEMAHMUYHUX epanuyb. Pe3yibmamu 00cniodicents noKazyrnms, Wo 3anponoH08aHuil nioxio
00360715€ nepegecmu MypUCMU4Hi Cy8eHIpU 3 Kame2opii N08ePXHe8020 KONIIOBAHHS CUMBONI8 V chepy enubOK020 Kyib-
mypHozo Hapamuey. Bin 3a0e3neuye meopemuuny niompumxy O HCUMMEBOI CRAOWUHY WA CMANe20 MPAHCMICYBAHHSA
KYIbmypu mpaouyitiHux ciitbCobkux cin y oacetini Koemoi' piuku, 00HOUACHO NOCUNIONOYU KYILIMYPHY I0eHMUYHICTNbL M

PUHKOBY KOHKYPEHMOCNPOMOICHICINb CYBEHIPIS.

Knrouosi cnosa: cumeoniunuii neperoc, baceiin Koemoi piuxu (Xyauxe), mpaouyitini ciibCobKi cena, mypucmuymi

cyseHipu, cemiomuxa Ilipca, KynomypHi cumeonu.

Problem Statement. The Yellow River culture
is one of the four ancient civilizations in the world,
and the traditional villages in its basin have formed
unique regional cultural symbols. Tourism souvenirs,
as "portable cultural symbols", are not only a carrier
for tourists to retain their travel memories, but also
an important medium for the external dissemination
of regional culture. However, rural tourism souvenirs
often stay on the surface, referring to cultural symbols,
failing to deeply convey the cultural kernel, resulting
in a lack of authenticity and insufficient emotional
connection with tourists. The study categorizes cul-
tural symbols, develops methods for integrating these
elements into design, explores the symbolic connec-
tions between cultural symbols and design objects,
and proposes theoretical approaches and practical
strategies for translating symbols in souvenirs from
traditional villages along the Yellow River.

Research Analysis. The demand for memen-
tos has increased due to the growth in rural tourism
(Ryu et al., 2020:12). Incorporating culturally signif-
icant symbols into souvenir design allows designers
to strengthen visitors' emotional bond with a desti-
nation, improving their entire travel experience. By
placing these symbols in contemporary settings, a
dialog between the past and the present is encouraged,
leading to a greater comprehension and appreciation
among various audiences.

Tourism souvenir design plays a key role in shap-
ing tourists' perceptions of local identities and cultural
memories (Jules-Rosette, 1986:41-59), not only as the
embodiment of "symbolic symbols" and "media", but
also plays an important role in cultural It is not only
the embodiment of "symbolic sign" and "medium",
but also plays an important role in culture and influ-
encing society at many levels.
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Symbol is a kind of abstract concept, which can be
felt and conveyed by people through experience and
association. The classification system of iconic signs,
indexical signs, and statute signs proposed by Peirce
(1931/1988), provides a classic framework for the
typological extraction and meaning transfer of cultural
symbols, and subsequent scholars have constructed a
double extraction standard based on this, synthesizing
the two dimensions of symbolic signs characteristics
and cultural contexts (Zingale, 2016:6).

In terms of translation practice, the minimalist
reconstruction of traditional craft symbols by the Jap-
anese design community and the cultural semantic
embedding of German functionalism have both veri-
fied the feasibility of integrating traditional genes with
modernity (Li, 2023:25). In addition, the "cultural
intermediary" theory proposed by scholars points out
that the essential value of tourism souvenirs lies in
their function of translating and conveying regional
meanings, which provides theoretical support for the
goal orientation of symbol translation (Chen & Rah-
man, 2018:162).

Existing studies mostly focus on the translation of
single cultural symbols, lacking systematic research
on the symbol translation of complex cultural carri-
ers such as traditional villages, and there is a lack of
special methodology targeting the characteristics of
settlement culture. Based on Peirce's semiotic theory,
this study constructs a symbol classification system
and translation model suitable for traditional villages
in the Yellow River Basin, which has important theo-
retical supplementary and practical guiding value.

Research Purpose. This study explores the design
methods of tourism souvenirs for traditional villages
in the Yellow River Basin from the perspective of
symbol translation, as well as their transformation
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process from system to product and then to user cog-
nition through modern technologies.

Main Content.1. Classification of Cultural Sym-
bols in Traditional Villages of the Yellow River Basin
Based on the Tripartite Symbolic System. Cultural
symbols serve as the primary interpretive objects for
users acquiring cultural information through tour-
ism souvenirs. Through systematic collection and
interpretation of cultural elements, these symbols are
extracted and translated into perceptible visual forms.
Peirce's tripartite semiotics categorizes rural cultural
symbols into three types: indexical signs, symbolic
signs, and iconic signs. The iconic signs usually cause
tourists' instinctive identification through reproducing
the common shape or distinctive sound of the rural
object, like decorations that imitate cave house shapes,
or products like dialects. These similar appearances
or sounds decrease the barriers to cultural perception.
Indexical signs are related in a cause-effect relation or
location relations with village life. Such as the sound
of the cuckoo in the grain rain solar term (the twenty
four solar terms), indicates the best time to sow crops,
thus exposing the latent agricultural rationale for
living in harmony with nature and working with the
seasons, and Symbolic signs cues rely on entrenched
social norms prevalent among farmers. Their mean-
ing transmission requires audience recognition of the
folk customs they represent, such as auspicious floral
patterns symbolizing blessings or paper-cut designs
signifying peace and prosperity, whose semantics
derive from generations of shared folk understanding.
Through systematic collection, categorization, and
analysis of rural cultural elements, a structured cul-
tural symbol database can be constructed, providing a
foundation for subsequent design translation.

2. Ternary association model: object-repre-
sentamen-interpretant. Based on Peirce's symbolic
ternary theory, combined with the characteristics of
tourism souvenirs as cultural media and consumer
products, a dynamic association model is constructed
to reveal the meaning transmission and feedback
mechanism between the three.

The object is the cultural entity represented by
the symbol, which is the source of meaning and the
origin of souvenir design, including concrete objects,
abstract concepts and virtual existence, which need
to be indirectly represented through representation.
This article specifically refers to the traditional village
cultural system of the Yellow River Basin, covering
cave architecture, noodle flower customs, paper-cut-
ting patterns, clan rituals, water control wisdom, etc.
It can be divided into three categories: farming set-
tlements (symbols), clan rituals and customs (indica-
tor symbols), and folk beliefs (regulation symbols).
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From object to reproduction, it is the presentation of
traditional village culture in the Yellow River Basin
through rural tourism souvenirs.

The representamen is the material embodiment of
a symbol, representing the direct output of souvenir
design practice. As the physical carrier and percep-
tual form of a symbol, it serves as the direct interface
through which users engage with the symbol. This
paper specifically refers to the technical form of rural
tourism souvenir products, such as physical goods,
interactive installations, digital derivatives, and sen-
sory elements (visual, auditory, and tactile interac-
tions). Rural tourist souvenirs serve as representamen
that enable people to experience the specific culture
of rural villages along the Yellow River. For instance,
a refrigerator magnet modeled after traditional village
architecture in the Yellow River Basin allows users
to intuitively appreciate the stylistic features of these
structures through its unique appearance.

An interpretive element is the complete meaning
understood in the mind of the recipient through indi-
rect experience. The interpretive part has no physi-
cal relation or causality to what it denotes, but rather,
meaning is transmitted by social agreement, and con-
vention. For instance, take the "dragon" of traditional
Chinese lucky symbols as an example. As a classical
symbolic symbol, it stands for supreme power and
majesty. But in some cultures outside of China, the
"dragon" is a sign of danger and evil. An illustration,
perhaps, of the idea that signs have multiple mean-
ings across individuals. The interpretation of sym-
bolic meaning is not fixed but evolves dynamically.
The depth and breadth of symbolic interpretation are
fundamentally shaped by the interpreter's subjective
cognitive framework, endowing symbols with exten-
sibility and multiple interpretive dimensions.

There is a dynamic cyclic relationship between
traditional village culture, rural tourism souvenirs and
user understanding in the Yellow River Basin, which
together constitute the symbolic three-factor cycle of
rural tourism souvenirs in the Yellow River Basin.

3.3. Design Strategies for Symbol Translation.
Relying on Pierce's ternary relationship theory, this
paper studies the strategy of translating the symbols
of traditional villages' tourist souvenirs in the Yellow
River Basin, and analyzes them in depth from the
three aspects of reproduction item, object item and
interpretation item. The object focuses on the tradi-
tional village elements, covering architectural shapes,
folk artifact forms, dress patterns and textures. We
analyze their modeling categories, pattern composi-
tion, color matching and texture to reveal the visual
art rules and provide a basis for the design of sou-
venir forms. Reproduce the cultural imagery of the
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elements, from the historical legends, folk beliefs and
other traditional concepts of reverence for nature,
integrated into the design of souvenirs can carry a
deep culture, triggering the resonance of tourists. The
interpretation item places the element in the social
and cultural environment, considers the influence of
festivals, activities, myths and stories on its forma-
tion and development, and clarifies its key role in the
translation. Meanwhile, focusing on the development
of the times, the souvenir not only inherits the ancient
cultural memory, but also reflects the characteristics
of the times, realizing the organic integration of tradi-
tion and modernity, and enhancing the cultural value
and attractiveness of the souvenir.

Conclusion. This paper focuses on the symbolic
translation of tourism souvenirs in traditional villages
along the Yellow River Basin. In line with the semiotics
of Peirce, we have defined our own typology to clas-
sify these cultural markers as icons if they are related
to marks indicating rural settlements (iconic signs),
clan ritual signs (indexical signs) and folk belief signs
(symbolic signs), which provide abundant materials to

...............................................................................

support the later design. A simultaneously constructed
dynamic relation model can clearly show that there is a
cyclic relationship between traditional village culture,
tourism souvenirs, and user perception in the Yellow
River Basin to clarify the mechanism of symbolic
meaning transmission and feedback. From the perspec-
tive of translation strategy, this paper analyzes these
issues from a triple perspective: object, representamen,
and interpretant. The object category pays attention to
conventional village images in terms of form, pattern
or other features for designing souvenirs.The Repre-
sentative category studies the image of the elements'
culture, extracting traditional concepts for integrating
in design and triggering resonance between tourists.
The interpretant type takes account of the socio-cul-
tural environment and contemporary development,
which highlights that culture is a key factor for trans-
lation. This paper offers a specialized methodology for
the systematic translation of symbols from the com-
plex cultural carriers of traditional villages. It increases
the competitiveness of souvenirs and strengthens user
identification with traditional village culture.
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